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Blatchford’s 


CALF MEAL and CALF PELLETS 
help your customers SAVE 
MILK FOR DEFENSE. Get 
the facts now, along with 
FREE PRIZE CATALOG! 


Good to the last drop 


HELP YOUR CUSTOMERS GET TOP 
PRODUCTION--- Push Egg Feeds Made With 


FOR QUALITY MIXING 


America’s big EGG PRODUCTION job is going full 
blast . . . headed for the goal of 10 million cases 
MORE EGGS than normal, for the 15 months begin- 
ning April 1, 1941. 


“Give us feeds that do the job,” say poultry farmers 
. . . and feed-mixers are coming through with “better 
than ever” high-production rations. 


One proof is the fact VITADINE sales are boom- 
ing. For years, this outstanding product has been help- 
ing feed-mixers improve their mixes with low-cost 
efficiency. Today it is helping over 4,000 feed-mixers 
answer the “Call to FArms” with “better than ever” 


feeds. 


A request on your letterhead brings your VITA- 
DINE Profit Plan . . . without cost or obligation. We 
urge you to write TODAY! 
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Replaces Old Equipment 


Recently the Cleveland Co-operative 
Wholesale Ass’n, Cleveland, Wis., decided 


to replace their old equipment with new and 


up-to-date units. They chose Strong-Scott. 


The bottom picture shows their Strong- 
Scott Pneumatic Attrition Mill, which re- 
placed their hammer mill and which is doing 
a much better job of grinding for them; and 
the Feeder, Scalper & Magnetic Separator 
which takes up little room and improves 
grinder operation. Here is a combination 


that is doing a real job for plants all over. 


The top photo shows the Strong-Scott 
Triple Action Dry Feed Mixer mounted 7 
feet high to conserve floor space. Note the 
ease of bagging off the mixer. This ribbon 
agitator mixer is the most positive mixer in 
existence and it will out-mix any other type 


of mixer. 


If you want efficiency, economy 
and speed, it will pay you to in- 
vestigate our equipment. Write for 
our new catalog. 


Everything Jor Every Mill, Elevator 


and Feed Plant 
The Strong-Scott Mfg Co. 
Branch Office: Great Falls, Mont. ott Mfg Minn. ST 


FRED H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 
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“Merchandising is just as 

much of a scientific 
problem as the chemistry 
of nutrition.” 
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ON THE COVER — This flock of 
Western lambs is also being prepared 
to play its part in the nation's defense 
program. The picture was taken on a 
feed lot near Thorntown, Indiana. 
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Laboratories and Offices 


GENERAL BIOCHEMICALS 


INCORPORATED 


Manufacturers of 


NUTRITIONAL BIOCHEMICALS (Vitamins) 
CRYSTALS FOR RESEARCH 
FOR 
CAROTENE 
RIBOFLAVIN 
NICOTINIC ACID 


Other biologically important factors are also available. 
For further information write to 


GENERAL BIOCHEMICALS, inc. 


10 Laboratory Park ++ Chagrin Falls, Ohio 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat 
Wheat Middlinga 
Rye Middlinga 
Malt Sprouts 
@newens Gnaina 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


“You Name Ji --- We've Got It” ™ | 


For a Complete 


MILK-FEED SERVICE 


SUPREME BRAND 


@DRIED SKIM MILK 


PERFECT QUALITY _PRICED RIGHT 


SUPREME BRAND 


V CONDENSED BUTTERMILK 


“The Genuine Condensed Buttermilk in the Yellow Barrel’ 


df SUPREME BRAND 


DRIED BUTTERMILK 


fd EASTERN SEABOARD DISTRIBUTORS FOR 


ACTO-G DRIED WHEY 


@ Buy from a concern that deals exclusively in milk products for 
animal feed. As one of the largest distributors of milk-feed products 
in the East, we are able to offer you prompt delivery, at prices that 
assure you of a good profit. 

@ Remember — no matter in what form it comes, you are always sure 
of a consistently perfect milk product, when you buy SUPREME. 


Write, Phone or Wire for Unusually Attractive Prices 


Philadelphia, Pa. 


Bulletin Building 
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Exactness 
Untail:ng 


Four-motions mixing, action that constantly keeps 
all ingredients in free suspension — they cannot 
stratify — all are evenly blended into a uniform 
pre-mix. Latest design, bestbuilt, simplest and 
cheapest to use for all concentrate mixing. Large 
capacity, small power, attention-less operation. 
Made in several sizes. 


Ask for Catalog B-165 
S. HOWES CO., INC., Silver Creek, N. Y. 
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Back of Every Bag of 


Arcady Poultry Feed 


This huge, modern 
ARCADY MILL... 
devoted exclusively to 
manufacturing better 
livestock and poultry 
feeds. 


For 26 years, ARCADY has devoted its entire efforts to building 
better feeds for every feeding need. Each formula is the result of 
exhaustive research by trained experts in ARCADY’S great labo- 
ratories ... of extensive experiments on actual farms under actual 
feedlot conditions. These are the things that mean results for 
both ARCADY users and ARCADY dealers. 


AND-back of every ARCADY dealer: 


A complete and result-assuring promotion campaign is available 
to all ARCADY dealers . . . telling the ARCADY story to the 
consumer in THREE ways for fast turnover and good profits: 


Direct Mail * Radio + Magazines 


Tie-in with the effort being put behind ARCADY’S EGG LAY- 
ING PROGRAM ... a plan, scientifically built for profitable egg 
production for your customers ... greater profits for you. Be 
sure to stock 


ARCADY LAYING MASH + ARCADY FLUSHING MASH 
e ARCADY WONDERFAT - 


ARCADY 
FEEDS 


FOR ALL LIVESTOCK -AND POULTRY 


LABORATORY FA RM | 
rat 
e ARCADY FARMS MILLING COMPANY: 223 WEST JACKSON BLVD. CHICAGO, ILL. 
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now is the time to 


Them Buy 


more feed says fyke 


ITH hog prices at their 

highest level in many 

years, with poultry and 
egg prices firming and dairy pro- 
ducts continuing to advance, the 
Fyke Milling Co., Kendallville, Indi- 
ana, is cashing in on a systematic 
program of “Asking ‘em to buy 
more feed’’, according to proprietor 
Homer F. Fyke. 

“The time was never more propi- 
tious than now to sell profitable 
quantities of feed and flour,’’ Mr. 
Fyke assured, pointing out that 
government agencies are encour- 
aging farmers to raise more food 
with emphasis on livestock of all 
kinds. “With this voluntary and co- 
operative publicity it is the oppor- 
tune time to push sales to the limit, 
since each effort is bound to accom- 
plish more now under these condi- 
tions than in ordinary times,’’ he 
said. 

That these combined forces are 
bearing fruit one needs only drive 
through the countryside, the main 
highways or the by-roads it is all 
the same, larger herds of cattle for 
dairying and beef, more pigs for 
the fall market, and larger flocks of 
chickens for bigger egg production 
and more broilers. Everything indi- 
cates that for the time being at least 
there will be a period of prosperity 
for the farmers. And prosperity on 
the farm means better business for 
the feed and milling trade. 
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Mr. Fyke is in complete agree- 
ment with the preponderant thought 
that regardless of the world wide 
holocaust and our own danger of 
involvement, American business 
men including feed dealers should 
take advantage of this opportunity 
to earn extra profits in order to 
meet rising taxes, and if possible 
lay aside a surplus pending the 
day when the transition from arma- 
ment production to useful goods for 
human needs takes place. 

For this and other sound reasons 
he is keeping a man in the territory 
who is performing a double func- 
tion, namely, to increase custom 
grinding and feed sales and also 
to keep his flour production up to 
the maximum. This man visits farm- 
ers who are already livestock grow- 
ers in a constructive effort to sell 
Fyke’s service and feeds—to call on 
others and recommend a broader 
program of livestock raising and 
point out the profits to be gained 
through scientific feeding. On these 
same rounds, the salesman visits 
grocery stores, bakeries and restau- 
rants in the villages and larger 
towns within a 25 or 30 mile radius 
and takes orders for flour which is 
delivered later by the firm's deliv- 
ery trucks. 

By specializing intensively on 
feed and flour the company now is 
operating its four 9x 18 Wolfe flour 
mills (40 bbl capacity) on a full 


schedule eight hours per day. Para- 
doxically enough, the company em- 
ploys two opposite policies in re- 
gard to credit. Custom grinding and 
feed orders are handled on a cash 
basis—cash at the platform. There 
is a necessary slight variation or 
flexibility in this program regarding 
well-rated patrons whose record for 
paying bills when due is unques- 
tioned. 

With his class of flour trade regu- 
lar tenth of the month terms are ex- 
tended, of necessity, since these 
wholesale customers are old relia- 
ble firms. 

The mill's feed business is mostly 
custom grinding as this area is an 
extensive grain growing section 
and most farmers raise enough 
grain for their own requirements. 
The company also handles a na- 
tionally advertised line of supple- 
ments. 

Mr. Fyke comes from an old mill- 
ing family, having grown up in the 
business with his father and two 
brothers who operated the Fyke 
Milling Co. in LaGrange, Indiana 
for 35 years. When this mill burned 
to the ground they took over the 
present plant in October 1926 which 
was then just a flour mill. In 1932 
the new owners put in complete 
grinding equipment consisting of a 
Kelly-Duplex mixer, Haines cracker, 
Robinson grinder, a Triumph sheller 
and other smaller equipment. 
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for Poultry and Livestock 


The Borden Company, pioneers in processing of milk concentrates, 
is now concentrating Vitamin A and Vitamin D from natural sources. 
These vitamins are manufactured for use in foods and feeds. All 
equipment required for processing raw materials into finished 
Vitamin A and Vitamin D concentrates formerly owned and op- 
erated by the Scott and Bowne Vitamin Corporation of Bloomfield, 
New Jersey is now in the Borden operation. 


BASED ON FUNK AND DUBIN RESEARCH 


Production of Vitamin A and Vitamin D is by a special process 
developed under the guidance of Dr. Casimir Funk and Dr. Harry E. 
Dubin internationally known vitamin research workers. Products . 
produced under this process have been used in Borden's special 
feed products for several years. 


BORDEN HAS PIONEERED FOR 84 YEARS 


Since 1857 The Borden Company has pioneered in concentrating 
milk and other products. In the larger nutritional picture of 
today, Borden's experience is of highest value to processors of 
foods and in the manufacture of feeds for 
poultry and livestock. 


350 MADISON. AVENUE, NEW YORK, N. 
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FEEDS 

&§ BORDEN’S propucts IN FARM fiting 

are bene . 

17S BORDEN’ pout the United states © mixed with 

173 gor 70 Poultrymen wien they feeds 
Flay duced unde! nd 

Vitamin D from natural sources: 

| f SPECIAL PRODUCTS FOR FEED 


Machinery 


. W. MYERS & SON, Inc. of 

Bennington, Vermont, during 

the past 41 years have effec- 
tively shown that farm machinery 
can be a profitable addition to feed 
milling and merchandising. The 
machinery merchandising program 
of this Green Mountain firm is care- 
fully planned and efficiently car- 
tied out. They are in a position to 
know the value of machinery mer- 
chandising at Myers’, because coal, 
wood, ice, fuel, mason supplies and 
gasoline are also carried. Conclu- 
sions, therefore, may be reliably 
drawn from comparison as well as 
experience. 

Machinery selling fills in the 
slacker seasons in feed retailing 
and is thus naturally adaptable. It 
is a complement, not a semi-com- 
petitor to feed and grain. 

Like any other business, Mr. 
Myers believes that getting started 
right is most important, and one of 
the best ways of doing this is to 
secure the agency or franchise for 
a nationally advertised line of ma- 
chinery. Right here comes another 
desirable feature of farm machinery 
selling. Many of the manufacturers 
have no objection to a retailer sell- 
ing several brands of farm equip- 
ment. Mr. Myers offers products of 
three well-known manufacturers, 
and consequently can supply just 
obout anything any farmer can 
possibly want. 

Another advantage is that na- 
tionally-known companies usually 
cooperate thoroughly with retailers 
in helping them boost sales. That 
is why they are nationally known. 
Mr. Myers and his staff have wisely 
shaped their policy to work in with 
the manufacturers’ sales aids. 

Sales are made to prospects and 
prospects are located by one or 
more forms of advertising. A very 
effective method is the use of a 
mailing circular. This contains the 
information about equipment that 
helps a farmer decide to buy. It is 
compiled by the manufacturer, but 
when mailed from the Myers office 
a personal note is injected. Such 
circulars could, if preferred, be 
mailed direct from the company; it 
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is profitable sideline 
for vermont feed man 


is up to the individual feed man to 
decide which is most convenient. 

Mr. Myers and his staff cooperate 
in turn by advising the manufactur- 
ers of changes in address. Once 
each year a complete set of mailing 
lists is run off and turned over to 
Mr. Myers for correction. 

Having made a good impression 
by the regular mailing list, the next 
step is largely up to the machinery 
salesman of H. W. Myers & Son, 
Inc. The firm insists that he special- 
izes in his line and keeps up with 
all new developments. He always 
tries to make his calls soon after the 
farmer has received the circular. In 
this way he is most apt to find the 
prospect in a more receptive mind 
if he is in the market for machinery. 
Then too, time is saved that ordi- 
narily might be needed to over- 
come preliminary sales resistance. 

Further extension of the selling 
program comes by frequently fea- 
turing the farm machinery depart- 
ment in a weekly newspaper ad. 
This paper goes to nearly all of the 
customers in the firm's territory. The 
result of this practice is that many 
sales are now made at the store in 
addition to those handled by the 
salesman. 

Where a sale runs into a consid- 
erable amount, it has been found 
advisable to have the amount fi- 
nanced through a commercial bank. 
As a rule bankers find this type of 
loan a good risk; sufficiently so that 
there is no delay in completing the 
sale. Where a buyer has an es- 
pecially sound credit rating a feed 
merchant may if he wishes, dis- 
count the note himself at the legal 
interest rate. He can at his own 
judgment also endorse a buyer's 
note if he wishes. 


AN EXTERIOR view of the 
H. W. Myers & Son plant at 
Bennington, Vermont, is shown 
above. Lower photo is an in- 
terior view showing the Sprout 
Waldron one-ton mixer. 


“To date”, explains Mr. Laffey, 
Mr. Myers’ right hand man, “We 
have suffered practically no losses 
whatever on either type of transac- 
tion.” 

Recognizing that farm equipment 
like any other machinery becomes 
obsolete or worn out in time, H. W. 


(Continued on Page Forty-eight) 
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PROGRAM 


FORMULAS 


Hubbard provides tested, proved 
formulas for every type of feed. 


LABORATORY SERVICE 
Constant checking of formulas and 
YOUR feeds assures uniformity and 
quality. 


RESEARCH 

Hubbard’s Demonstration Farms 
prove feeding values. 

BRAND NAME—SACK DESIGN 


Hubbard cooperates in selecting 
brand name and sack design. 


TRADE-MARK REGISTRATION 
Hubbard knows the regulations and 
prepares necessary papers. 


TAGS—BAG INSERTS 
Your first supply of ingredient tags 


emery furnished free; printed feeding in- 
structions also free. 


MANKATO, MINN. 
GENTLEMEN: imprint. 


I have been making my Hockett Brand of feeds on your 
HUBBARD SUNSHINE program for the past six years. And Hubbard has available post-cards, 
it is with a great deal of pride that I can tell you the program a colored cards and illustrated letters. 
has all these years been 100% successful. a 

I feel very secure in my feed business because it is built 
on my own brand name and with the backing of your 
experience and help. 


8. DIRECT MAIL 


9. SIGNS, POSTERS, DISPLAY 
Outdoor steel signs, inside posters, 
and display material provided. 


10. NEWSPAPER ADVERTISING 
Complete mat service for news- 
papers and handbill advertising 
furnished. 


Sincerely, 
JAS. C. HOCKETT 
LANCASTER POULTRY CO. 


LANCASTER, MISSOURI 11. SLIDES—MOTION PICTURES 


Educational films and slides for 
feeder meetings furnished. 


The HUBBARD SUNSHINE Way is the sound way of 
building a secure business. Locally raised grains with 
HUBBARD’S SUNSHINE CONCENTRATE mixed according to 
Hubbard's proved formulas make feeds profitable to both 
you and your feeders. Build your business on feeds you a : FF 
sell under Your Own-Brand name, and let Hubbard's al 
COMPLETE program help you do it. 7;THE HUBBARD 

Some territories are still open. Write for full particulars iSUNSHINE WAY & 
on how you can build SECURITY The HUBBARD SUNSHINE ; ae 


Hubbard 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA: 


12. PERSONAL SALES HELP 


Hubbard-trained men sell 
YOUR feeds. 
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HE NEVER More fortunate mortals have efficient secretaries in their 
FORGETS offices and model wives at home to do their remembering 
for them but most of us frequently forget the little things and 
sometimes the big things which we promise or need to do. 


My friend the barber, however, has a foolproof reminder system and says 
that he never forgets. 


If he is at the shop and wants to remember to bring something from home 
the next day, he ties one of his shoes with a knot. Then, when he finds the 
shoe difficult to remove in the evening, he immediately puts the item in his 
coat pocket or, if too large for that, he places the package with his coat and 
both coat and package in an unaccustomed place. 


When at the shop, to remember something to take home, he buttons his 
suit coat on the hanger so that his reminder system will work when he pre- 
pares to go home. With difficult assignments, he further prods his memory 
by placing a note in the band of his hat. 


This system works for me, says my barber, who further admits that he gets 
along very well with his wife, and it may easily be varied and adapted to 
meet any man’s requirements. 


All this may seem trivial for comment on this page but the moral of the 
story is that we all do forget. We need constant reminders to keep us buying 
Coca Cola, Ivory soap and even Ford automobiles instead of competitive 
products. 


And the best sales reminder sysiem which has yet been devised is regular 
advertising. Advertising keeps your products continually in the minds of 
your customers. It reminds your consumers to buy and, in The Feed Bag, your 
dealers to push your products which is just as important as the other function 
of business paper advertising which is to interest new dealers. 


It is a habit of man to forget but the firm and product which is advertised 
consistently is never forgotten. 
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conspicuous signs help 


Credit 


at missouri feed mill 


LEASE Do Not Ask for Credit.” 

Three one by three foot signs 

carrying this statement on 
credit policy hang at three conspic- 
uous spots in the office and on the 
loading platform of the Perry Coun- 
ty Milling Co. in Perryville, Mo. 

The Meyer brothers—Wm. J. and 
Joseph M.—owners and operators 
of this 36-year-old business firm 
doing a substantial volume of sales 
in feed and flour, were compelled 
by changing economic conditions 
to call a halt on the granting of 
unrestricted credit to customers. 

“We had many farmers coming 
in and giving an order for feed or 
the grinding of grain and telling 
us they would pay next week when 
they sold hogs, or perhaps it was 
their wheat,” explained Wm. J. 
Meyer. “Some would say they 
would pay when they got a check 
for this or that. 

“Well, some of them never came 
back. We checked up on our de- 
linquent accounts and turned over 
25 of the oldest outstanding to a 
collection agency some six months 
ago. 

“Now, only one or two out.of this 
group of 25 delinquent accounts 
have as much as paid a dollar or 
more on their old accounts under 
ihe steady prodding of this collec- 
tion agency. 

“As we were having more re- 
quests for credit from persons who 
to our knowledge had no estab- 
lished rating, we decided to hang 
up signs advertising a cash basis. 
We felt this kind of policy if public- 
ly made known would discourage 


Shick arter 
hick Grower 


iracked Wheat 
cat Scraps Gal 


$ 


men who had a doubtful credit rat- 
ing from asking for an open ac- 
count. It would avoid embarass- 
ment to the prospective purchaser. 

“When they) walked in and saw 
the credit policy posted at such 
conspicuous places as on the price 
bulletin board in the office or above 
the price quotation board on the 
loading platform, they would hesi- 
tate to ask for credit extension if 
they thought it wouldn't be granted, 
or if they themselves were not sure 
they could pay on the promised 
day.” 

This polite but firm statement of 
“Please Do Not Ask for Credit,”” has 
had the desired effect. The Meyer 
brothers have noticed that some 
farmers have come in, looked 
around, made a few casual re- 
marks and then walked out without 
telling a clerk exactly what they 
had on their mind. It is very likely 
that they intended to ask for credit 
but after seeing the printed sign 
changed their minds. 

Farmers whose credit standing 
due to a long-time acquaintance is 
known to the Meyer brothers un- 
hesitatingly continue to ask for 30 
days or a little more or less time in 
which to pay for an order of feed 
or seed and naturally this old firm 
is willing to grant their request. 
Even men who are industrious and 
thrifty do not always have the 
ready cash when they want to 
place an order, it was pointed out, 
but their record in raising livestock 
and growing crops insures them a 
credit privilege. 

When a man shows offense or 


POSTED on the loading 
platform along with a dis- 
play of feed is this price 
bulletin board used by the -. 
Perry County Milling Co. 
Signs asking customers not 
to ask for credit are also 
posted in the office and in 
several other prominent po- 
sitions around the mill. 


anger at a request for cash, he is 
told that the mill must pay on or 
before the tenth of the month or 
else lose the 2 per cent discount, 
and also that if a substantia] 
amount of money is tied up in led- 
ger accounts, the firm may be slow- 
ed up in paying its bills with the 
result that the mill's credit standing 
may be impaired or the open ac- 
count privilege withdrawn. 


The Perry County Milling Co. 
does a substantial feed and flour 
business in the city of Perryville, 
the county seat, population, 3,200, 
and also in a few other nearby 
towns. Flour is bought in one-half 
and full carload lots of 40,000 to 
60,000 pounds every five to six 
weeks. Feed is usually shipped in 
the remaining one-half space of the 
railroad car. 


Food store owners, bakery: oper- 
ators and restaurant men are solici- 
ted regularly for flour orders. 

Soft wheat is milled at the Perry 
County mill but soft wheat flour is 
not in demand in this Missouri terri- 
tory so it is shipped to other mar- 
kets. Hard wheat flour is preferred 
by the consumers in this trade terri- 
tory, and the firm buys this kind of 
flour from large milling firms. 

Extra sales are made and extra 
delivery trips avoided by telephon- 
ing farmers living on or near a 
highway where an order for feed 
is to be delivered, and asking them 
if they are in need of anything. 
“Our truck is coming your way to- 
day and we'll be glad to bring you 
anything you need,” is the sugges- 
tion made. It often results in orders. 

The Perry County Milling Co. 
sells fertilizers, seeds and poultry 
remedies as well as feeds and flour. 
Chief demand is for poultry and 
hog feeds in this district. The busi- 
ness was established by Ludwig 
Meyer, father of the present oper- 
ators. 
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Feed Mea 

Fainer Bairy Feed evel Bes} 


This valuable new Booklet 


SOUIBB’s 


te titimis 
feeding 


D-SEc 


Send today for your copy! Get the complete tery 
of D-SEC — Squibb’s new dry form of Vitamin D. 
Learn its advantages to you as a feed mixer! 


Just off the press and ready to mail is this 
12-page, illustrated booklet on D-SEC! It’s 
yours — free! 


This booklet tells the full story of this new- 
est Vitamin D product. Gives you interest- 
ing facts about Vitamin D costs — and dry 
Vitamin D efficiency. 


Answers that all-important question: Is 
D-SEC as effective as fish liver oils in pro- 
viding the Vitamin D requirement for egg 
shell strength, hatchability, normal growth 
and bone development of chicks, and good 
egg production? 


And more... it tells why D-SEC saves 
you money —why it is easy to handle, 
easy to mix—how D-SEC disperses easily 
and evenly, and is unaffected by cold 
weather. 


You will learn how light D-SEC is in weight, 
how it saves in freight costs and handling, 
reduces storage space by one-third. D-SEC 
is offered in two different potencies: 450,000 
and 900,000 A.O.A.C. chick units per Ib. 
Get all the facts. Write today for your FREE 
copy of this valuable new booklet. 


Where both Vitamins A and D are required 
choose EXADOL! 


Squibb continues to offer EXADOL*—High 
Potency Vitamin A and D oil. 

Feed manufacturers have relied upon Exa- 
dol for years, as a rich, dependable source 
of these two all-important vitamins. 
Exadol gives excellent results every step of 
the way, helps to build health and strength, 
helps to increase production of premium 
priced eggs. 


* A trademark of E. R. Squibb & Sons 


EASTERN SALES AGENTS: 


ATKINS & DURBROW, Inc. 


16S John Street 1524 S. Western Avenue 
New York Chicago 
PACIFIC COAST SALES AGENTS: 
WM. H. FLOYD & COMPANY CARL F. MILLER & CO., inc. 


1206 Mapie Avenue . £2147 Sixth Avenue South 
Los Angeles, California Seattie, Washington 


177 Milk Street. 
Boston 
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Exadol is guaranteed to contain 3,000 (or 
more) Vitamin A, U.S.P. XI units, and 400 
(or more) Vitamin D, A.O.A.C. chick units, 
per gram. 


Write today for prices and full facts about 
Exadol. Address Department FB-9, E. R. 
Squibb & Sons, Veterinary and Animal 
Feeding Products Division, 745 Fifth Ave- 
nue, New York City. 


SQUIBB — A name you can rust 
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are important for feed 
dealer malster claims 


EMBERSHIP in a rural or- 

ganization doesn't neces- 

sarily make a farmer, but 
it makes a feed dealer a better busi- 
ness man, according to H. C. Mal- 
ster, owner of the Malster Feed & 
Supply store, Quailey, Ohio. Mal- 
ster, city born and reared, had bui 
little opporiunity to meet farmers 
until taking over his present feed 
business in 1940. One of his very 
first acts after assuming ownership 
ot the store was to join the local 
Grange. He continued to join other 
rural groups until today he is an 
active member of practically every 
farmers’ organization in his terri- 
tory. in this way, Malster meets 
rural families both socially and in 
a business vein, and these contacts 
have played a very important part 
in boosting sales of commercial 
feeds and supplements more than 
50 per cent within the past eight 
months. 

“Fraternizing with farmers,’ Mal- 
ster declares, ‘is a social pleasure 
and one of the best ways of getting 
the low-down on rural conditions. 
Farmers’ meetings are given over 
largely to round-table discussions 
of livestock and poultry, with actual 
experiences of the farmers and 
feeders themselves. If a farmer is 
making money he is quite sure to 
tell us about it and if some method 
has led him astray he is not in the 
least bashful about advertising that 
also. Leaders of the groups are al- 
ways on the lookout for data con- 
cerning modern feeds and feeding 
for discussion material, and I do my 
part by turning over booklets and 
other literature which comes to the 
store, as well as bulletins which I 
obtain from the state experiment 
stations. Quite often, I distribute 
100 or more pieces of such literature 
at a single meeting. 

“I make no effort among the 
members to peg our brands of feed 
at the expense of other advertised 
brands, nor do I ask favors because 
I belong to the group. I do make 
it a rule however to show in various 
ways that our feeds have all the 
qualities necessary to meet the 
schedules advised, and I see to it 
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that supplements and ingredients 
recommended by the leaders are 
always kept stocked at our store. 
I also refer many of the feeding and 
livestock problems which confront 
our members to my feed manufac- 
turers. My cooperation likewise 
aids in securing demonstrators and 
prominent speakers for our groups. 
Quite often the farmers accept my 
invitation to assemble at the store 
for these demonstrations and lec- 
tures. On such occasions I invite as 
my guests the local banker and 
other town business men who usu- 
ally have something of interest for 
the audience. 


“Six to ten of my evenings each 
month are spent among these rural 
groups, and I meet from a dozen 
to 100 farmers, poultrymen, and 
livestock feeders at each gathering. 
These folks are vital to my business, 
and by sharing their problems and 
giving service wherever possible, 
I am being rewarded with more 
sales and a growing membership of 
satisfied customers.” 

@ FARMERS FEED store, Antigo, Wis., is 
installing a new feed grinder and mixer. 
© 
@ I. MARIAN & SON FEED CO., St. Louis, 
Mo., suffered $10,000 damage Aug. 14 
when fire destroyed their brick warehouse. 


ees 
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“I had it out with the snooty railroad engineer this morning.” 
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T. A. Smart's famous 
herd sire Belmont 
S. 3rd. 


AMERICA'S LEADING BREEDERS 
PRAISE THE MERITS OF REX OIL 


REX Wheat Germ Oil is a proved product. If a cow is worth 
keeping, she is worth settling with calf. Men like T. A. 
Smart, Jr., with many years of experience, gladly tell of their 
resulis in settling shy breeders with a few ounces of REX Oil. 
Any breeding cow, pure bred or grade, is worth settling for 
$1.50 to $2.00 worth of REX Wheat Germ Oil. 


DEALERS Find A Quick Profitable 
Market for REX OIL — Sales Are 
Guaranteed 


If you do not sell REX Wheat Germ Oil now, write today for 
details of our sensational Dealer’s proposition. Do it right 
now while it's on your mind. Find out why REX Oil starts 
selling as soon as you stock it. See why farmers prefer this 
magic-like product that turns shy breeders and non-breeders 
into producers promptly. Get the details of the REX Sales 
Plan and our famous guarantee sale proposition. REX is a big 
money maker for dealers as well as for breeders. You can’t 
afford to pass up this opportunity to get all the facts. 


REX Wheat Germ Oil Made by 
COLD VACUUM PROCESS 


REX Oil is the only Wheat Germ Oil made by the exclusive 
Cold Vacuum Process. This process not only takes highly 
potent Vitamin E from the wheat germ, but also takes other 
important factors from the wheat that have unusual effect on 
reproduction. Bonded samples prove REX holds high potency 
a full year. There is no finer Wheat Germ Oil available. It 
is the same as used for over 3 years by City of Chicago 
Health Department. 


There is no substitute for REX Wheat Germ Oil. Refuse sub- 
stitutes! 


RETAIL PRICES: Pints $3.50 — Quarts $6.00 


VIOBIN CORPORATION, Dept. 4, 


MONTICELLO, ILLINOIS 


READ THIS AMAZING LETTER 


ABERDEEN-ANGUS CATTLE 
T. A. SMART, JR. 


VioBin Corporation 
Monticello, Illinois 


Gentlemen: 


I purchased Rex Wheat Germ 011 on advice of L. R. Kershaw of 
Muskogee, Oklahoma, for use on non-breeders. 


My father started with Aberdeen Angus cattle 35 years ago. 
Since that time we have sent a number of non-breeders to market. 
I believe, with Rex 011, we could have saved many of these valuable 
cows, 


My reasons for saying this are the records of my experience 
given here: 


No. 1. Heifer. Bred June 30, 1940, July 16, Aug. 3, Oct. 13, 
Nov. 18, Dec. 7. Given Rex 011. SETTLED 
Dec. 22, 1940 
No. 2. Heifer. Bred July 16, 1940, Aug. 6, Aug. 27, Sept. 19, 
Oct. 8, Oct. 29, Nov. 18. Given Rex O11. 
SETTLED Dec. 8, 1940 cas 
No. 3. Cow = Calved Jan. 28, 1940, Bred July 19, Oct. 7, Oct. 29, 
Dec. 14, Jan. 3, 1941, Feb. 2, Feb. 22. Given Rex 
Bred Mar. 13, Given Rex O11. SETTLED 
Apr. 12, 1941 eve 
No. 4. Cow = Calved Jan. 11, 1940. Bred July 19, Sept. 24, Nov. 
11, Dec. 4. Given Rex O11. ETTLED Dec. 26, 1940. 
No. 5. Cow = Calved Jan. 5, 1940. “Bred April 20, July 19, Sept. 
23, Oct. 18. Given Rex 011. SETTLED Jan. 1, 1941 
No. 6. Cow = Calved Dec. 30, 1939. “Bred July 8, 1940, Oct. 26, 
Nov. 11, Nov. 50, Dec. 20. Given Rex 011, SETTLED 
Jan. 7, 1941 


' No. 7. Cow = Calved Jan. 3, 1940. Bred Mar. 29, June 18, July 7, 


Oct. 15, Nov. 19, Dec. 12. Given Rex 011, SETTLED 
Jan. 11, 1941 

No. 8. Cow = Calved July 14, 1940. Bred Sept. 30, Dec. 3, Dec. 24, 
an. 17, 1941, Given Rox 011. Bred Feb. 8, 1941. 
Given Rex 011. SETTLED Mar. 2, 1941 


I have no reason for cows being slow and irregular in coming 
into heat. Feed is well balanced; plenty of grain, legumes and 
minerals all the time. 


After a cow was settled, I gave no further wheat germ oil. I 
gave 4 to 5 ounces, (a tablespoon a day for 15 days) after the cow 
came in heat. Only 2 out of the & cows failed on first service, so 
I repeated this dose on second service and they promptly settled. 


I recommend Rex Wheat Germ Oil to any cattle breeder whether 
he is breeding pure-breds or grades. Any breeding cow is worth 
settling for $1.50 to $2.00 worth of Rex Wheat Germ Oil. 


Yours truly, 


GREENWOOD, mo, 


REX not only gives 


FEED MIXERS: 


your feed an abun- 


dance of Vitamin E and other helpful 


factors which act favorably on reproduction, but REX Wheat Germ Oil 


also stabilizes the Vitamin A in fish oils. 
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5 Times Richer in Vitamin E 
Than Natural Wheat Germ Oil! 


ArpPRO-Fyvee is a brand new kind of Wheat Germ Oil. 

It is five times as potent as natural Wheat Germ 
Oil. Five hundred percent greater in Vitamin E 
strength! 

Yet it costs you only about one-third as much as 
an amount of Wheat Germ Oil supplying similar 
amounts of Vitamin E. 

ARPRO-Fyvee is made and guaranteed by the 
makers of ARPRO “‘Cold-pressed”” Wheat Germ Oil— 
General Mills, Inc. 

It does not replace regular ArPRO, General Mills’ 
brand of top-quality Wheat Germ Oil, but is offered 
in addition toit,asanew member of the ARPRO family. 


Many Advantages for Breeder, Dealer 
For the livestock breeder or farmer and the poultry 
raiser, this new form of Wheat Germ Oil offers many 
advantages. For example: 


1 ARPRO-F yvee is easy to handle since higher concentrations 
© of Vitamin E can be given at one feeding. 


> It can reduce your special E feeding diet costs by approxi- 
© mately two-thirds. 


3 No need to stock several gallons of Wheat Germ Oil. One 

© gallon of ARPRO-Fyvee goes as far as five of regular Wheat 
Germ Oil! 

This new, ‘‘ENRICHED” Wheat Germ Oil is the re- 

sult of a years-long research development on the part 

of a General Mills affiliate. This discovery is a sig- 


= 


At About the Cost Wheat Germ 
Oil Furnishing Same Amount of Vitamin E! 


nificant advance in the processing of special natural 
products rich in Vitamin E. 

ARPRO-Fyvee is unconditionally guaranteed by 
General Mills, Inc., to be pure and at least five times 
as potent in Vitamin E as natural high-quality Wheat 
Germ Oil. It will pay you to find out more about it— 
NOW. See your favorite feed dealer or jobber for de- 
tails, prices. Or if he cannot supply you, write us di- 
rect giving your dealer’s or jobber’s name and address. 


Feed Dealers, Jobbers: 
A few territories for distribution of ARPRO-Fyvee are 
stillopen. Write immediately for details. ARPRO-F yvee 
is entirely NEW: nothing like it on the market. The 
demand for this better, cheaper product will un- 
doubtedly be widespread. So if you are not now har- 
dling ARPRO, we advise quick action on your part to 
get ARPRO-Fyvee for your customers. Next week may 
be too late! 
Veterinarians: 


Write immediately for special literature on ARPRO- 
Fyvee, of particular interest to you. 


ARPRO-Fyvee is manufactured only by 


GENERAL MILLS, INC. 


RESEARCH PRODUCTS DIVISION 
General Offices: Minneapolis, Minnesota 


“ARPRO” and “‘Fyvee”’ are trademarks of General Mills, Inc. 


ONE OF THIS . . NOW EQUALS... 5 OF THESE 


Insist on ARPRO for 


better breeding insurance for 


CATTLE SHEEP SWINE> 
HORSES POULTRY FOX, MINK 
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gramlings find it 


pays to 


Business 


ODAY’'S farmer, confronted 

with a shortage of help, has 

to budget his time as carefully 
as his monthly milk check. Gone 
are those leisurely trips to town 
with a visit at each field along the 
way while fenders groaned under 
bulging bags of grain. Today's 
farmer wears out his breeches keep- 
ing tight to his tractor seat, not sit- 
ting on mill doorsteps listening to 
the grinding hum of machinery. 
Often he prefers to have the mill 
come to him. 


That is one of the problems the 
stationery mill owner has to face. 
Gradually portable mills have lum- 
bered their way into territory for- 
merly sacred to the local feed deal- 
er who too often fails to keep pace 
with changing conditions. The es- 
tablished feed merchant in many 
cases did not realize that oil was 
leaking and that oil was his con- 
tact with the farmer. 

Out in Dousman, Wisconsin, a 
hamlet of 300 people, rooted in the 
palm of Waukesha county’s rich 
dairy country, the E. & E. Gramling 
Milling Co. a few months ago re- 
solved on a new credo of five points 
for their newly purchased mill and 
feed business. These were: farmer 
contact, quality feed, efficient serv- 
ice, extensive advertising and a 
sound credit system. 

Since Gramlings have farmed 
near Dousman for more than 100 
years, both the “E's”, Earl and Ed- 
win capitalized on their wide ac- 
quaintance with surrounding farm- 
ers. They heard the farmers’ plaint 
of lengthy time-consuming trips to 
town, of waiting lines, and the cur- 
rent help-shortage. They reviewed 
the information Earl had gathered 
in a survey of midwestern mills 
while working for another firm, and 
decided to inaugurate a route pick- 
up and delivery service. 

The factors involved warranted 
the decision. The three portable 
mills operating within their terri- 
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tory could do grinding but not mix- 
ing. Too, the grain was left wher- 
ever it was ground, usually some- 
where outside the barn. Thus, the 
farmer had not only to assist with 
the grinding, but to house the grain, 
then later spend more time mixing 
it for stock consumption. 

What's more, the prevailing farm 
habit of toting in a few bags of 
grain several times a week for 
grinding and mixing meant fre- 
quent starting and stopping of mill 


READY to start out on one of 
his daily routes Earl Gramling, 
left, stops to pose for the 
camera man with his brother 
Edwin. Lower photo, taken with 
the temperature at 102°, shows 
Earl Gramling unloading the 
last bag of feed at the R. J. 
Hasselkus farm near Dousman. 


a at 


of sitting around 


machinery, appreciably more ex- 
pensive than a steady run over a 
longer period of time. It meant at 
times a long waiting line, at others 
a lull, often dependent upon weath- 
er conditions. 

“So,” said Earl, the secretary and 
treasurer, to Edwin, the president, 
“let's buy another truck and go 
after the business. Besides giving 
the farmer better service, saving 
him time and gasoline, we'll keep 
our mill running steadily, the way 
we want it to. We'll run an adver- 
tisement in the weekly paper and 
we'll sponsor the community base- 
ball team by buying uniforms to 
flash our name around the dia- 
mond.” 

“Sounds good,” decided Edwin, 


(Continued on Page Forty) 
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More Cattle On Feed 
In Corn Belt States 


An increase of 17 per cent in the number 
of cattle on feed for market is estimated for 
the corn belt states as a whole according 
to the crop reporting service of the United 
States department of agriculture. 

Increases in the number of cattle on feed 
for market in the 11 corn belt states range 
from five per cent in Kansas to 35 per cent 
in South Dakota. The actual number of 
cattle on feed this year compared with 
August 1940 is undoubtedly the largest for 
August since the beginning of the drought 
period in 1934 and probably among the 
largest in history for that month. 

Reports received from a large number 


of corn belt farmers indicate that most of 
the increase in the number of cattle being 
fed for market at the beginning of August 
is in relatively long-fed cattle. These farm- 
ers had about 40 per cent of their cattle on 
feed for over seven months or since before 
the first of the year. A year ago farmers 
teported only 31 per cent of their cattle 
had been on feed for more than seven 
months. 


@ L. E. FABER, Kanawha, Iowa has pur- 
chased the Verner Paulson feed mill. 
@ B. R. McMAHON, Manilla, Iowa, is re- 
modeling a building he recently purchased 


and is planning to install a feed grinder 
and other equipment. 


€ Palatable, Digestible 
Soybean Oil Meal of 
Uniform Protein 


For dependable high 
protein supplements, 
choose Kellogg’s Old 
Process Soybean Oil 
Meal or Kellogg’s Lin- 
seed Meal. 


Kellogg service is de- 
pendable.Conveniently 
located sales offices 
make it easy to main- 
tain contact and facil- 
itate the handling of 
orders. Kellogg’s Plants 
are strategically located 
in all crop centers with 
ample facilities for 
prompt shipment. 


SPENCER KELLOGG AND SONS, INC. 


Sales Offices: Buffalo, Chicago, Decatur, Ill., Des Moines, 
Minneapolis, Los Angeles 
Mills: Buffalo, Chicago, Decatur, Ill., Des Moines, Minneapolis, 
Edgewater, N. J., Los Angeles 


New Sales Corp. Is 
Announced By Silmo 


The Silmo Chemical Corp., Vineland, 
N. J., announces that as of August 1, the 
Silmo Sales Corp. will handle the distribu- 
tion of its complete line of vitamin A and 
D products. 

The personnel of the Silmo Sales Corp. is 
the same as that of the parent organiza- 
tion. David Molof, vice president and man- 


DAVID MOLOF 


ager of the Silmo Chemical Corp. will 
serve as vice president of the sales corpor- 
ation assisted by Arthur J. Gill. Mr. Molof 
will also direct the production end of the 
business assisted by H. Porter Loomis, 
chief chemist and Joseph Oliver, produc- 
tion manager. 

Company officials state that the Silmo 
Sales Corp. was formed in order to better 
serve the feed mixing industry with Silmo 
A and D products but that it will in no 
way affect the arrangements with the 
firm's various selling agencies. 

These include the Amburgo Corp., who 
handle Silmo products in the states of New 
York, Ohio, Pennsylvania and other sec- 
tions of the east, R. L. Boylen Co., Kansas 
City, Mo.; Theo. W. Martin Co., Atlanta, 
Ga.; Snow Brokerage Co., Los Angeles, 
Cal.; Howard Brokerage Co., Jacksonville, 
Fla.; the Davis Enterprises of Washington 
Court House, Ohio and various other 
brokers throughout the country. 

———  @——_ 
@ SUN PRAIRIE ELEVATOR CoO., Sun 
Prairie, Wis., recently installed a new 


Jacobson Universal hammer mill. 


@ WILLIAM BOTTKE, Iowa Falls, Iowa, 
has purchased a feed mill at Hampton, 
Iowa. The new firm will be known as the 
Hampton Feed & Milling Co. 
CONGRATULATIONS IN ORDER 

John L. Richardson, advertising manager 
for Allied Mills, Inc., Fort Wayne, Ind., has 
just reason to be proud. Mrs. Richardson 
recently gave birth to a healthy baby boy. 
He was the first-born for the Richardsons 
and was named John B. 
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MERCHANT in China would 
be seriously handicapped if 
he couldn't speak Chinese. 

Similarly Raymond J. Vadney, Feura 
Bush, N. Y., believes that if you 
want to sell feed to farmers you 
have to speak their language. 

Ray Vadney was a farmer before 
he was a feed man and he is still 
a farmer in his spare time. He 
specializes in pure bred Guernsey 
cattle, has a large orchard and 
raises a few hogs and chickens. 
When he went into the feed busi- 
ness in February 1919 he found his 
background and farming experi- 
ence was invaluable in a number 
of ways. This is still more true 
today. 

In the discussions over mixtures, 
proportions, vitamins, and ingredi- 
ents that invariably arise in farmer- 
feed man relations Mr. Vadney can 
truthfully say: “This is what I feed 
on my own farm.’’ More important 
he can clearly explain why he uses 
this certain feed and the results that 
should be obtained. 

When he took over his present 
business, grinding, mixing and feed 
merchandising were a very minor 
part of the operations—now they 
take the lead. Groceries, once the 
chief item, paint, coal, seeds, and 
fertilizers are carried chiefly as an 
accommodation. There has been a 
steadily growing demand for his 
feeds and services, and custom mix- 
ing has come to be almost as im- 
portant a part of Mr. Vadney’s busi- 
ness as the sale of feeds and sup- 
plies. 

He is considered an expert in the 
field of mixing and grinding and 
not only produces quality feeds 
based on his own formulas but will 
also compound special mixtures ac- 
cording to individual preference. 

When he decided that the real 
future of his business lay in a mix- 
ing-grinding service based upon 
his farming experience, Mr. Vadney 
put in a complement of modern 
machinery to do the job. He is 
using an elevator, mixer, grinder, 
corn cracker, and molasses mixer. 
In 1939 expanding business led to 
an addition to the elevator, with 
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finds his experience is 
helpful in many ways 


upstairs bins. All machinery was 
supplied by the Munson Mill Ma- 
chinery Co., Utica, N. Y. 

There is another angle, as impor- 
tant as knowledge of proper mix- 
ing. “Being both a farmer and feed 
merchant,” Ray Vadney explains, 
“you are necessarily interested in 
the farmers and their problems, be- 
cause they are your problems, too. 
You attend their meetings and talk 
with them as one of them, not as 
an outsider. Besides, by keeping 
in close touch with agricultural au- 
thorities you can be posted on all 
new events that affect you in any 
way, either as farmer or feed man.” 

It is interesting and significant to 
hear what a successful farmer-feed 
merchant thinks about credit ex- 
tension. 

“Much depends,” points out Mr. 
Vadney, ‘on the way new custom- 
ers are started off. When we start 
them on a cash basis, we stick to 
it, and retain their respect, business, 
and our profits. 

“Another factor is becoming more 
and more prominent. The many 
bargains-for-cash inducements con- 
tinually advertised by city stores 
of all kinds are drawing more and 
more trade from the small town and 
rural districts. Unfortunately, some 
people have the habit of using their 
cash in the city, then coming home 
expecting to use their credit. 

“The only customers we still car- 
ry on credit are regular patrons 
who established their standing by 
prompt payment when agreed. Now 
is the time for the feed man to be 
extremely careful about extending 
any new credit at all.” 

Mr. Vadney’s policies are shaped 
toward fitting in with selling for 
cash in many ways. Farmers are 
encouraged to buy frequently, in 
quantities they can pay cash for. 
They have become accustomed, 
more and more, to picking up their 
own orders. Nevertheless deliveries 
are cheerfully made when prefer- 
red. However, the territory is quite 


A THOROUGH knowledge of 
farming and present-day farm 
problems is an invaluable asset 
in the feed business according 


to Raymond J. Vadney, pro- 
prietor of the Vadney Feed 
Mill, above, Feura Bush, N. Y. 


consolidated, a radius of about 
eight miles. In this way small, fre- 
quent cash sales can be pushed 
and easily delivered. When you 
have made a good start in business 
Vadney believes it is sound prac- 
tice to develop fully the potential 
trade in the localities where you 
have built up this following. When 
this is accomplished, then is the 
time to expand he says. 

Always alert for new possibilities, 
Mr. Vadney added the Allis-Chal- 
mers line of farm machinery to his 
inventory last fall. A number of 
inquiries were received before this 
addition was made, and the re- 
sponse since has been so favorable 
that farm equipment merchandising 
will probably become a permanent 
policy. Where a considerable 
amount is involved, it has been 
found quite satisfactory to all par- 
ties to have the sale financed 
through a reliable company. Thus 
the merchant is paid right away, 
and the farmer pays a fair rate for 
the convenience of having an ex- 
tended time to pay. 


@ HOMER GRAPER, Palmyra, Wis., former 
manager of the Palmyra Farm Bureau 
warehouse, has purchased the Page Feed 
& Fuel Co., Lake Mills, Wis. which he will 
operate under the name of the Graper 
Feed & Fuel Co. 
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START NOW TO BUILD YOUR 1942 FORMULAS 


With ingredient costs rising, it will pay you to look 
over the list of ingredients that go into your branded feeds. Authorities 
have pointed out that laying mashes in particular, are low in needed 
calcium. If you are now adding too small a percentage of calcium car- 
bonate (limestone), you will reduce costs and improve your formulas by 
replacing higher priced ingredients with Lime Crest Calcite to furnish the 
extra minerals required by the laying flocks. 


Lime Crest Calcite is a naturally crystallized limestone that brings to your 
feeds, besides calcium, vital to poultry at all ages, more than twenty other 
minerals, most of which are now recognized as nutritively important. These 
“trace” minerals, found only in “traces,” or parts per million, in animal 
bodies, are supplied in parts per million or ounces per ton in every ton of 
Lime Crest Calcite. Yet Lime Crest Calcite costs less than probably any 
feed ingredient you are now using. 


Mineralizing your feeds—the Lime Crest Way—is of economic and 
nutritional advantage to you. 


For Profitable Results Use LIME CREST Calcite Generously 


The amount of LIME CREST Calcite Flour to be included may range as high 
as 5 Ibs. per 100 lbs. of feed. Leading authorities are recommending calcium 
carbonate (high-grade limestone) at 5% levels for laying mashes, and an 
increasing number of feed manufacturers are using 4% or more as standard. 


Making available needed minerals can be done in two ways: 


1. Mineralize and enrich your feeds with LIME CREST 


Calcite Flour, plain, or with Iodine or Manganese, 
or both, added. 


2. For your poultry-mash customers, see that the dealers stock 
LIME CREST Calcite Crystals to fill “grit” orders. LIME 
CREST “Grit” is crystal-hard, helping birds to grind their 
feed and furnishing additional Calcium and trace minerals for 
body repair and shell making. Poultry eat “Grit” as Nature 
urges them to mineralize. 
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For full information on LIME CREST plain Calcite Flour, Iodized Calcite, 
Manganesed Calcite, or Maniodized (Manganese and Iodine) Calcite, and 
about dealerships for LIME CREST Calcite Crystals, address: 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
BOX 6, NEWTON, NEW JERSEY 


HOME OF “LIME CREST” CALCITE PRODUCTS* 


*Lime Crest Calcite Products come from the mineralogically rich deposit known as 
Franklin white crystalline limestone located near Newton, New Jersey. The unusual 
character of the calcite—natural crystallized calcium carbonate—found here makes it 
particularly valuable as a mineral supplement for poultry and animal feeding. 


Announce Formation 


Of New Feed Firm 


J. M. Melville, for the past seven years 
manager of the Chicago Meat Products Co, 
and Flaked Cereal Corp. of Chicago, an- 
nounces the formation of a new company 
—Central Feed Supply Co. with offices at 
327 South La Salle Street, Chicago, Illinois, 

The new company will handle feed 
ingredients, serving buyers and sellers 
throughout the middle west. 

Mr. Melville has had a wide experience 
in the feed business covering a period of 
more than 20 years and is well and favor- 
ably known, with a wide acquaintance and 
a host of friends in the industry who wish 
him every success. 

@ LEON BARGER, Kendallville, Ind., has 
been placed in charge of incubation work 
and flock supervision at the Steckley Feed 
Mill & Hatchery. 


Calendar 


of coming events 


Grain & Feed Dealers’ National 
Association, Commodore Perry 
Hotel, Toledo, O.. .Sept. 14-15-16 


American Soybean Association, 
Des Moines’ and Ames, la. 


Pennsylvania Millers & Feed 
Dealers Association, Claridge 
Hotel, Atlantic City, N. J. 


National Feed Week ...Oct. 20-25 


Fifth Annual School for Feed Man- 
ufacturers, Cornell University, 


Association of American Feed 
Control Officials, Willard Hotel, 
Washington, D. C....Oct. 30-31 


Southern Mixed Feed Manufac- 
turers Association, Gainesville, 


Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, Des 
Moines, Ia.......... Dec. 9-10-11 


Northwest Retail Feed Associa- 
tion, Mankato, Minn.. .Jan. 12-13 


Iowa Farmers Grain Dealers As- 
sociation, Hotel Fort Des Moines, 
Des Moines, Iowa..... Jan. 21-23 


Illinois Farmers Grain Dealers As- 
sociation, Hotel Pere Marquette, 

Minnesota Farmers Elevator Asso- 
ciation, Hotel Radisson, Minnea- 
polis, Minn... Feb. 17-19 

Society of Grain Elevator Super- 
intendents, Omaha, Neb. 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 
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feed mill is appreciated 
by customers says martin 


OR a long time W. D. (Billy) 

Martin wanted a feed business. 

After 11 years of experience 
with one feed manufacturer besides 
six years on the road selling feed 
for another wholesale firm, Billy 
Martin decided to cash in on his 
experience and operate a feed mill 
of his very own. 

He found a suitable location in 
Avilla, Indiana, purchased an old 
feed mill that had been idle for 15 
years and in the fall of 1940 began 
to remodel it inside and out. He 
made a full basement with concrete 
floor, built one wing on the north 
side, one on the south side for 
warehouse space and added a shed 
to house the new 15-ton Soweigh 
platform scales. This plan affords 
two drive-ins one for weighing 
grain and coal, the other for un- 
loading and loading grain and feed. 

Adjoining and connected to the 
south wing is a 900 bushel capacity 
corn crib. In the center there is a 
slide door in the floor for shoveling 
corn into the conveyor pit where it 
is carried directly to the electric 
powered Sidney sheller and the 
new Jay Bee grinder located in the 
basement. Grain is dumped into 
the same pit from the drive-in by 
means of a Sidney electric hoist. 


“These two features save no end 
of time and hard work and they 
help immeasurably in building up 
sales among farmers because they 
like quick service with a minimum 
amount of work involved,” Martin 
declared. 

A new one-ton Sidney mixer is 
located on the ground floor. In this 
inain room, large stocks of Martin's 
own brand of feed are neatly dis- 
played in rows so that the different 
feeds can be selected quickly and 
without delay. Here as well as in 
every other room in the building 
the visitor will find immaculate 
cleanliness. 

“That is a very important factor 
in selling,” Mr. Martin explained. 
“You may not need marble floors 
and artistic decorations to sell feed 
but I have always observed in my 
travels that clean feed mills enjoy 
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WHAT a whale of a difference 
a little lumber and paint can 


make. Two views of Avilla 
Feed Mills before and after 
being modernized showing two 
new covered drive-ins. 


a better volume of business than 
those unkempt and unkept. In my 
business I find it pays tremendous 
dividends compared with the slight 
effort involved.” 


This condition prevails also in 
the basement, and even on the top 
floor, which is used for storing mer- 
chandise and grain. In addition to 
the modern equipment named 
above, a new type Sidney revolv- 
ing cleaner was installed for re- 
moving husks from ear corn. A 
Sprout Waldron seed cleaner also 
is in use. Every thing is new includ- 
ing one light and one heavy plat- 
form delivery truck. One of the 
most profitable pieces of equipment 
installed is the Sidney conveyor 
carrying corn from the crib to the 
basement. This does away with 
hauling grain to the processing ma- 
chines by hand and is a great time- 
saver. 


Mr. Martin believes that aside 


from the basic need of modern 
equipment for custom grinding and 
mixing, it also plays an even more 
important role in helping to sell 
new customers and hold them. 

“It is one thing to get new cus- 


tomers and quite another to keep 
them. Good service, modern equip- 
ment and clean surroundings are 
our best business builders,” he said. 

His claims are supported by the 
fact that he has used no direct mail 
— has never called on the farm 
trade and has employed only small 
newspaper advertisements. The one 
exception to this rule was prior to 
his opening last November when he 
used a full page advertisement to 
list all the services the company 
was prepared to render. 

Most of his selling is done right 
inside the mill. The large, roomy 
office is provided with comfortable 
chairs and a heating stove where 
farmers can pass the time while 
waiting for their feed processing. 
In winter months especially, they 
appreciate this convenience says 
Mr. Martin. Here he talks and dis- 
cusses feeding problems and other 
subjects of mutual interest with his 
patrons. 

“There are many large hog rais- 
ers around here,” he said, “and 
nothing convinces a skeptic on the 
benefits of scientific feeding quite 
so much as to let him hear a suc- 
cessful feeder explain the benefits 
he derives from this program. It 
has turned many a profitable sale, 


(Continued on Page Forty-five) 
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Eastern Feed Group 
Re-elects Officers 


All officers of the Mutual Millers & Feed 
Dealers association were re-elected at the 
26th annual convention of the group held 
Sept. 5, at Jamestown, N. Y. 

Grover Town, Forestville, N. Y. will 
again head the organization while Frank 
Schrimper, Belle Valley, Pa., was named 
vice president and Lewis Abbott, Hamburg, 
N. Y. was re-elected as secretary and 
treasurer. Haines Merritt, East Aurora, 
N. Y. and Lafe Glover, East Randolph, N.Y. 
were elected directors for three year terms. 

The convention theme was labeled “The 
Defense Program” and important discus- 


sions were held on priorities, the govern- 
ment’s feed storage plan, rising prices, 
taxes and new Legislation. 

Speakers included Austin W. Carpenter, 
president of the Eastern Federation of 
Feed Merchants, Ray B. Bowden, executive 
vice president of the Grain & Feed Dealers 
National association; Dr. R. N. Bethke, 
Ohio Experiment Station, Wooster, Ohio; 
Stanley Watson of the Feed Trade Priority 
committee; Charles Atkinson, Arner Chem- 
ical Co., Buffalo, N. Y.; and Roman Berry, 
International Salt Co. 


Prizes for the attendance awards con- 
sisted of $25.00 defense bonds with one 
dollars worth of savings stamps as a 
starter. 


Nation-wide POULTRY 
HEALTH SERVICE 


~ DR. SALSBURY’S LABORATORIES 


@ Dr. Salsbury’s Avi-Tab is supplied to feed 
dealers in bulk, ready for mixing with poultry 
and turkey feeds. 

Feed, when fortified with Avi-Tab, acts as a tonic and 
conditioner for flocks of all ages. Avi-Tab is the ideal 
treatment for flocks which are in a run-down condition, 
lazy, or sluggish. Repeatedly, it has been observed that 
flocks treated with Avi-Tab respond with increased red- 
dening of the comb and wattles, and in general have more 
vitality and better appearance. 

Dr. Salsbury’s Avi-Tab is a concentrated medicine in 
granulated form; contains well-known drugs which are 
beneficial to digestion and the digestive organs. 


AVI-TAB RECOMMENDED AS A TREATMENT 
FOR MYCOSIS 


Avi-Tab contains ingredients that have an inhibiting 
action on fungi and mold organisms, and the good results 
obtained with Avi-Tab justify its use in combating this 
type of disease infection. 


MANY SELLING HELPS ARE FURNISHED 
FEED DEALERS 


@ Attractive product folders are furnished to dealers for 
envelope stuffers, package inserts, or for over-counter hand- 
outs. Printed tags are supplied for use on bags containing 
feed fortified with Avi-Tab. National advertising in farm 
and poultry papers advise poultry raisers to go to their 
local feed dealers for feed fortified with Avi-Tab. For more 
information about this profit-producing plan, write Dr. 
Salsbury’s Laboratcries, Charles City, Iowa. 


@ Dealer Emblems Which Guide Poultry 
Raisers to Dependable Poultry Service 


IT PAYS 70... 
» CONCENTRATE 
on the Dr. Salsbury line 


Charles City, Iowa 


Borden Award Goes 
To Dr. R. N. Bethke 


Dr. Roland N. Bethke of the Ohio experi- 
ment station, Wooster, Ohio, has been an- 
nounced as the recipient of the $1,000 
award and gold medal given annually by 
the Borden Co., New York City. 

The presentation was made during the 
33rd annual meeting of the Poultry Science 


BORDEN GOLD MEDAL 


association held this year at Stillwater, 
Okla., August 12-15. The award was made 
in recognition of Dr. Bethke’s work at the 
Ohio experiment station on poultry nutri- 
tional subjects and for his interpretation of 
this work in a practical manner. 

Dr. D. C. Warren of Kansas State college 
made the presentation to Dr. Bethke. Dr. 
Warren emphasized the wide scope of Dr. 
Bethke’s work and called attention to his 
service to the feed industry. The Borden 
award is given for outstanding work over 
a period of at least seven years. 


@ OTTAWA COOPERATIVE CO., Gray- 
town, Ohio suffered $20,000 damage Sept. 
2 when fire destroyed the firm's grain 
elevator. 


@ SEBEKA COOPERATIVE CO., Sebeka, 
Minn. has erected a new feed plant and 
is installing feed grinding and mixing 
equipment. 
APPOINTS DISTRIBUTOR 

Herman Nagel, Herman Nagel, Inc., Chi- 
cago, manufacturers of mineral concen- 
trates, has announced the appointment of 
the Stratton Grain Co., Milwaukee, as dis- 
tributor for Wisconsin and northern Illinois. 

BUYS RENDERING PLANT 

National By-Products Inc., Des Moines, 
Iowa has purchased the rendering plant 
of August Hoglund, New Brighton, Minn. 
according to a recent announcement. Rich- 
ard Thomas has been placed in charge. 
The company specializes in mineralized 
tankage, poultry concentrates, dry render- 
ed tankage, meat and bone scraps, etc. 
Factories are operated at 16 points in 
Iowa, Nebraska, and Minnesota. E. J. 
Lindhardt is president of the firm and 
Rudolph Opsal is manager of the feed 
department. 
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all year around for best 
results says challacombe 


WELL-PLANNED, year-around 

advertising program is an es- 

sential part of modern feed 
store merchandising according to 
J. W. Challacombe, proprietor of the 
Princeton City mills, Princeton, Ill. 
Princeton, a city of 5000 population, 
is the county seat of Bureau county, 
and the local newspaper, the Bu- 
reau County Republican, has the 
distinction of having the largest 
circulation of any weekly news- 
paper in the United States. 

“Each spring a full page of ads 
appears in this paper,” said Mr. 
Challacombe, “all of them devoted 
to feed and hatchery advertising. 
With three hatcheries and several 
feed outlets, a full page of attrac- 
tive ads is possible. Our ad appears 
among the rest. In it, we stress our 
franchise for mixing a nationally- 
known concentrate as well as our 
grinding and mixing. While we 
know nearly all the farmers in our 
territory, there are always some 
moving out and others moving in 
each year. Our ad attracts the at- 
tention of these persons and in ad- 
dition is a reminder to our old cus- 
tomers. 

“While our newspaper advertis- 
ing is perhaps our most effective 
method of securing new customers, 
we use several other forms of pro- 
motion that undoubtedly do more to 
hold our old customers than the 
newspaper advertising. As a per- 
manent clientele is the backbone 
of any business, we try our best to 
hold the old customers. Of course 
the type of work we do in our mill 
is our greatest advertisement but 
we also use other methods that 
help to retain and build up the 
gocd will of all our customers. 

“One of these is direct mail. In 
the spring we mail out literature 
furnished by our concentrate manu- 
facturer, also a poultry book sup- 
plied by the manufacturer of the 
nationally-known line of poultry 
remedies which we carry. As this 
poultry book is written by experts 
in poultry care, feeding and treat- 
ment of disease, it is very welcome 
to our customers. Both these types 
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of direct mail bear our imprint as 
dealer and we are certain that they 
are effective. We have a mailing 
list of 902 names at present. 

“A farm calendar for each cus- 
tomer each year is also a good in- 
vestment we believe. This is an 


MODERN feed store merchan- 
dising demands a well-planned 
advertising program according 
to J. W. Challacombe above, 
shown standing in the doorway 
at the Princeton City Mills. 


item which the entire family fre- 
quently consults. We use an at- 
tractive calendar and every time 
anybody looks at it they see our 
name. 

“In addition to these other forms 
of promotion, we give away some 
novelty during the holidays. Last 
year we used a wire soap dish with 
our name on a metal plate attached 
to the back. There is nothing that 
a farm family appreciates any more 
than a practical little gadget as a 
token of appreciation. This year we 
gave away a cardboard baby chick 
feeder. This is usable and bears 
our ad.” 


When county fairs were more 
popular the Princeton Mills used to 
set up a regular feed store at the 
Bureau county fair in Princeton 
each year. This attracted a lot of 
attention and considerable feed 
was sold right on the grounds to 
livestock exhibitors and to other 
customers who saw the exhibit. This 
promotion is no longer profitable 
but the cumulative effect of these 
displays is still felt to some extent. 

“In addition to custom grinding 
and mixing the Princeton firm han- 
dles all kinds of mill feeds, flour, 
hay, straw, salt, oil meal, poultry 
supplies and poultry remedies. All 
these items naturally go with the 
feed business and help make the 
business profitable. Flour is not re- 
tailed but is sold wholesale to gro- 
cers in the city.” 

The Princeton City mills is a brick 
structure. The main part is 30x 60 
feet, three stories high besides an 
ell 20 x 60 feet two stories in height 
with a basement under the entire 
building. In addition there is a 
large warehouse 20x60 feet for 
storage of the various products 
handled. 


The mill located on the main line 
of the C. B. & QO. railroad, was built 
many years ago as a flour mill. 
Some years ago when wheat grow- 
ing in this region ceased to be 
profitable it was converted into a 
feed mill. Mr. Challacombe pur- 
chased the property in 1904 from 
Fowler & Co. 

The equipment consists of a 15- 
ton Fairbanks receiving truck scale, 
a 26-inch motor-driven double run- 
ner Robinson Unique attrition mill, 
a large Western corn sheller, a 
number 10 Bowshercombination ear 
corn crusher and grinder, a number 
10 Rosco oat huller; an oat-hull- 
packer; a stone buhr and plansifter 
for table meal and graham flour 
and an Anglo-American molasses 
mixer with a concrete storage tank 
in the basement. 
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These NOPCO ads in national magazines 


give our feeds an added selling boost. That’s one 


of the reasons it’s 


A and D Vils. 


THE NEW NOPCO LINE OFFERS 
YOU THESE SIX BIG BENEFITS 


a. You can select the exact oil which best suits your 
market requirements and your purse — from one com- 
plete line of oils sold by one reliable supplier. 


2. You can cut feed costs without sacrificing high 
quality of ingredients or successful results. 


3. You can now get a good reliable NOPCO oil at an at- 
tractive price which will help you avoid an unwilling switch 
to other oils which offer lower prices—but not NOPCO's 
background of 14 years of successful results in feeds. 


4. You can enjoy a feeding oil which is not just ‘fish 


oil’’—but a scientific blend of Vitamin A and D oils of 
true “‘“NOPCO-Quality’’ — manufactured and tested by 
NOPCO’s exacting standards. 


5. You can enjoy the benefits of NOPCO experience — 
NOPCO nutritional and sales services—NOPCO depend- 
ability —and at the same time meet every requirement 
of changing feed and oil market conditions. 


6. You can enjoy the added selling boost given to your 
feeds. by NOPCO’s national advertising to poultry and 
turkey raisers—no matter which fine NOPCO oil you use. 


* Trademark of National Oil Products Company. 


HARRISON, NEW JERSEY 


BOSTON 


good business to fortify our 


YY ll * VITAMIN A and D OILS 


Thousands of poultry and turkey raisers have 


seen and read the “Nopceo” ads appearing in 
leading farm magazines month-after-month for 


“sold” 


“Nopeo”, they have full confidence in feeds for- 


14 years. Because these men are on 
tified with “Nopco” Vitamin A and D oils. Choose 
the oil best suited to your needs from the new 
“Nopco” line. Each oil is “Nopeo” quality — 
blended and standardized at the ideal vitamin 
potencies needed to meet every feed mixing re- 
quirement. This complete line of oils helps you 
meet changing market conditions without sacri- 


ficing quality or RESULTS. 


CHICAGO CEDARTOWN, GA. 
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Te Iowa feed men’s field day, spon- 
sored jointly by the Boar’s Head club 
of Des Moines and the Western Grain & 
Feed association, attracted 250 golfers, 
swimmers, horse shoe pitchers and beer 
guzzlers to the Des Moines Country club 
on Tuesday afternoon and evening, Aug- 
ust 5. 

More than 124 prizes were divided 
among the winners in the various events 
with Tom G. Dyer, Sargent & Co., working 
as official distributor. Gradon Swanson, 
secretary of the Western, was general 
chairman. 

No business was transacted but the 
field day was voted a successful good 
fellowship meeting and will be repeated 
next year. 

Pictured above, from left to right, are: 
Top row: W. J. Westerman, Oyster Shell 
Products Corp., St. Louis; C. G. Orsinger, 
Waterloo Mills Co., Waterloo, Ia.; Harry 
Dean, W. & F. Miller, lowa City and Wal- 
lace Campbell, Waterloo Mills Co.; front 
of club house with flag decorated regis- 
tration booth on porch; Charles Barr, Ames 
Reliable Products Co., Ames; Jim Harders, 
Strong-Scott Mfg. Co., Minneapolis; Jim 
Olson, Davenport Elevator Co., West Bend, 
Ia.; Harry Dean and Ralph Shafer, Des 
Moines; Frances Huddleston, editor of 
Westernews, and Tom Dyer, Sargent & Co. 

Center row: goat offered as one of the 
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hold annual field 
day at des moines 


prizes with John O'Neil, Fort Des Moines 
hotel and Charles Barr; country club pool; 
Mike Tothridge and Ed. W. Davis, Mulkey 
Salt Co., Des Moines, with A. E. Sargent, 
Sargent & Co., Des Moines; Tom Ibberson, 
T. E. Ibberson Co., Minneapolis and Jim 
Olson. 

Bottom row: A. F. Leathers, Swift & Co., 
Des Moines and C. M. Stormes, Iowa Feed 
Co., Des Moines with Earl Warner and 
George Smith, Archer-Daniels-Midland Co., 
Minneapolis, in background; George Hur- 
ley, Harlan, Ia., receiving one of the prizes 
at banquet; Ray Walters, Harlan Render- 
ing Co., Harlan; J. L. O’Brien, Chase Bag 
Co., Des Moines; Gayle Snedecor, Farmers 
Lumber Co., Rhodes, Ia., and Charles 
Burchfield, John Wisdom Co., Des Moines; 
Walter Berger, Des Moines Oat Products 
Co., Des Moines and Gradon Swanson. 

CARGILL LEASES ELEVATOR 

Cargill, Inc., has leased the large eleva- 
tor formerly operated by the Anderson 
Elevator Co. in Toledo, Ohio. The elevator 
will be known as the Cargill-Toledo ele- 
vator. The capacity of the elevator was 
doubled in July, 1940 and is now the sec- 
ond largest in the Toledo area. 


Federal Feed Reserve 
Program Under Way 


About 30,000 tons of grain have already 
moved through Buffalo to GLF mills in 
New York state for manufacture and dis- 
tribution to farmers under the government's 
new reserve feed program according to an 
announcement last month by Wharton J. 
Bruce, custodian for the Central Bank for 
Cooperatives and supervisor of the pro- 
gram in the New York area. 

Most of the 30,000 tons, moved out of 
the storage points of the “ever-normal 
granary” in the middle west, has now 
been ground into animal feeds and is 
stored on farms throughout the state, Mr. 
Bruce said. He stated that GLF expects 
to produce 100,000 tons of feed under this 
program by Dec. | and will probably com- 
plete the program of 200,000 tons by next 
summer. 

The recently announced federal program 
calls for the distribution of dairy, poultry 
and livestock feeds to GLF members who 
will store them on their farms for emer- 
gencies resulting from possible transporta- 
tion shortages. 


—- 


@ S. G. SORENSON, Tomah, Wis., died 
unexpectedly of a heart attack while at 
work in his feed mill on August 28 and 
was buried on September 3. Mr. Sorenson 
was well known to the feed trade of Wis- 
consin and served several terms as a di- 
rector of the Central Retail Feed associa- 
tion. His son Francis is expected to carry 
on the business. 


When Goad Bellows Get Together 
25 


EASTE RN DISTRIBUTORS FOR 


E. R. Squibb & Sons 
EXADOL 
3,000 or more Vitamin A and 
400 or more Vitamin D units 
VioBin Corporation 
REX WHEAT GERM OIL 


A cold processed, extracted 
oil, rich in Vitamin E 


€ 
Pabst Brewing Co. 
PABST'S BREWERS DRIED YEAST 
Contains 20,430 Int’ units Bt, 


18,160 gammas Riboflavin and 
158,900 gammas Nicotinic Acid 


California Packing Corp. 
REGULAR BIOTOL 
Not less than 85 Vitomin D 
and 600 Vitamin A units 
SUPER BIOTOL 
Not less than 3,000 Vitamin 
A and 400 Vitamin D units 
VITAMIN A OIL 
25,000 U.S. P. units 
per gram 

American Butter Company 
GREENMELK 
Young green cereal grasses and 
buttermilk in semi-solid form 
DRIED GREENS-BUTTERMILK 


Young green cereal grasses and 
buttermilk in dried form 


The straightest, shortest route 


Direction signs on “Quality Road”... 
Each name you know. Each name a quality name. 


When you in your business—and we in ours—follow the standards they set, we 
travel the safest through route to permanent success. 


You, as a feed manufacturer, want to keep your feeds in step with modern trends. 


You know that quality—not only in ove but in every ingredient—is important to 
the final results and to your own reputation. 


Atkins & Durbrow offers you quality in vitamin products—so essential in present 
day feeds. All of the companies named on this page sell quality vitamin products. 
All are represented by Atkins & Durbrow. 


Associate your feeds with these names. Buy their products through Atkins & 
Durbrow. You are buying the finest in vitamin products for poultry feeding— 
products of every type—for every requirement—and at no premium price. 


We have sales representatives operating from 10 centrally located cities east of 
the Mississippi. Our local warehouse stocks are in many distributing centers. We 
can render you prompt, efficient service at all times. 


We urge you to see the Atkins & Durbrow representative the next time he calls. 


Hear his story. You'll find him the type of man you like to do business with— 
a true representative of a quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATKINS & DURBROW, rnc. 


(Proprietors of The OK Company) 


165 JOHN STREET, NEW YORK, N.Y. 


CHICAGO BOSTON DETROIT 
1524 South Western Avenue 177 Milk Street 3023 Vicksburg Avenue 


260 


THE FEED BAG — September, 1941 


pc fo 
R | 
COM 
eR of 
f 


Credit 


involved if you sell feed 
the way john rich does 


THANKS to a cash basis policy 
John Rich, above, has made an 
enviable success of the feed 
business. He is proprietor of 
the Dixie Grain Co., Spring- 
field, Mo. 


ASH on the barrel head, no 

book accounts, no 30 day pay- 

ments, no bill collecting, and 
no credit losses — that’s the way 
John Rich does business. 

Mr. Rich owns the Dixie Grain 
Co. of Springfield, Mo. His two store 
rooms, each 20 by 30 feet, stands side 
by side in the midst of that section 
of town which caters particularly to 
farm trade. And after the farmers 
and poultry raisers have disposed 
of their cream, fowls, eggs, and 
green produce, it isn't a bit out of 
their way to load up with feed at 
John Rich's store. They do and feed 
sales, all cash, run nearly $1,000 a 
week. 

Mr. Rich has never given credit. 
He considers cash the only basis 
on which the feed business can be 
successfully run. And Mr. Rich 
ought to know. 

His uncle sold feed before him. 
He employed John as a salesman in 
his store. There the young man had 
plenty of opportunity to watch the 
tise and fall of competitors and to 
study the causes of their successes 
and failures. So when he started in 
the feed business for himself, he 
knew exactly how he wanted to 
tun it—strictly cash—from the first 
sale on. That was 16 years ago and 
so far John Rich has never changed 
his policy or his mind. 


“Why should I try something I've 
seen too many others fail at?” he 
asks you. “I'm making my business 
pay.” 

Mr. Rich's store rooms are piled 
high with ground feeds, egg mash- 
es and scratch. He stocks several 
brands of flour and meal. He sells 
salt, medicated and plain, and dis- 
posed of more than 26 car loads of 
prairie hay during the last months 
of winter. His stock turnover is 
rapid. Wholesalers unload and cus- 
tomers load at his platform all day 
long. 

There are many advantages in 
doing business his way, Mr. Rich 
says. Since he sells for cash he 
always has money to buy for cash 
which makes him a favored cus- 
tomer with wholesalers. Many a 
bargain comes his way because he 
doesn't have to be carried on the 
books. This in turn gives John a 
chance to knock down his own 
prices here and there and offer 
special bargains occasionally to his 
own trade. Few customers object 
to paying cash if they are convinc- 
ed it pays them to do so. 

And for that very reason Mr. Rich 
carries only the best grades of feed. 
“When people pay cold cash for 
anything they are more careful 
about quality than when they buy 
on time,” he claims. 

Of course customers sometimes 


do ask for credit but Mr. Rich has 
his argument ready and since most 
of his customers are farmers he puts 
it thus: 

“The feed business is just like 
farming. You have to have your 
team of horses or tractor to plow 
your field, and if you lend your 
team or equipment you can’t put in 
any crops until you get your prop- 
erty back again. By that time it 
may be too late. 

“Cash is my team, and I! sure 
can't use it while it’s loaned out to 
somebody else. I'd just lose my 
chance to do business like you'd 
lose your chance to plant a crop.” 

Evidently his customers under- 
stand that argument for they con- 
tinue to do business with John Rich 
and pay him cash on the barrel 
head. 

August 25, 1925, Mr. Rich started 
business in a rented storeroom with 
a capital of $300.00. “I had to bor- 
row $292.00 of that,” he chuckled, 
“but the other eight dollars was 
mine.” 

Mr. Rich likes to look back on that 
first business transaction and recall 
the ease with which he borrowed 
his capital as soon as the banker 
learned he was planning to operate 
on a cash basis. That was the kind 
of business the bank had faith in, 
and Mr. Rich proved that faith in 
a cash business was well placed. 


Geed Information Please 


OW well are you informed about the feed business? Can you answer the ques- 
tions your customers ask you? Here is a “Busy Feed Man's School” that will 
appear every month in The Feed Bag to help you improve your knowledge. First, 
write what you believe to be the right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated after each question to find the correct answer. Grade yourself 


20 on each question. 


ne 


What is another name for reed canary grass? (See page 108) 

What is the protein content of dried apple pectin pulp? (See page 67) 
What is the principle ingredient in charcoal? (See page 43) 

What is the protein content of Argentine liver meal? (See page 38) 
What is the color of provitamins? (See page 15) 
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School Days 


by EMIL J. BLACKY = 


The kids are marching back to 
school 

Laden with pencil, book and rule, 

And as you watch them skipping 


by, 

Doesn't the memory make you 
sigh— 

Memories of days when you wore 
knee pants, 

And headed for larnin’ with not a 
chance 

For your usual dip in the ole swim- 
in’ hole, 

Or the pleasant feel of a fishin’ 
pole? 

Remember the pranks you used to 
play 

That made your teacher's hair turn 
gray, 


The homework you promised that 
you would do 
But didn't, and somehow blutted it 


through; 

The whacks Jimmy got that you 
could feel 

Because he was too good a sport 
to squeal, 


But, wow, how the seat of your 
trousers burned 

When Jimmy on you the tables 
turned! 

Yes, don't you wish it were you 
today 

Who was on his way back to school 
and play? 

Well, sir, don't you know you're 
still in school, 

Though you don't scamper off with 
a slate and rule? 

You're taking new lessons every 
day 

On the art of making a feed store 
pay; 

On the science of feeding the 
farmers’ herds 


And weeding out unproductive 


birds; 
On the finer points of salesmanship 
: That will put new prospects within 
CONTAINS NICOTINE IN 
QDORLESS + TASTELESS your grip. 
oo dene And if you think you have learned 
ACTIVE it all, 


detailed information and prices. Believing you've got all you need 
4128 on the ball 


} TOBACCS BY-PRODUCTS & CHEMICAL CORP. The school of hard knocks you will 


LOUISVILLE, KY, .- never pass 


And your business will go to the 
toot of the class. 
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Pat. No, 2033495 
Roundworm (Ascaridi. lineata) in Chickens 
can be Controlled by feeding Nicotine in the 
ight form 2nd in the ight 4Mount. Mash. 
Nic Contains Nicotine in the Proper form, 
&g The Nicotine in Mash.Nj. is not Teleaseg 
| : Until j¢ Teaches the Chicken’, intestine, kil]. 
ing *Oundworm, (Ascaridj, lineata) Where 
they live, I, does NOt affect ego Production, 
food “nsumption, Nor ip terfere th Norma] 
| 8'0Wwth ang Vitality of the Chickens 
Mash.Nj- is Stable, Standardized Pfoduct, 
: “Specially designeg for Mixing in Mashes, 
Because Of its Uniform texture, i, adheres 
i the Particles o¢ Mash Without S€Paration or 
Sifting to the bottom Of bags feed hoppers 
You can Make ext, Profits 
by Mixing Mash.Nj. With 
— TOBA BY-PRODUCcTs ASH 
& CHEMICAL CORPORATION 
'NCORPORarED | 
KENTUcKy 


Oc.-ber is the month during which 


man’ prominent members of the grain, 
feed ind allied industries celebrate their 
birth ays. O. W. Smith, sales manager 


of ti. Prater Pulverizer Co., Chicago; 


Carl A. Houlton, manager of the grain 
depc iment, La Budde Feed & Grain Co., 
cukee, and Anton Krason, Deutsch 
& Sickert Co., Milwaukee, all chose Octo- 
ber | to make their appearance. 


On October 4, 
Ralph M. Field, Chi- 
cago, president, 
American Feed 
Manufacturers asso- 
ciation, took his bow 
along with Lee 
Hammett, Simmonds 
& Simmonds, Inc., 
Chicago, and C. 
Huntington Hooker, 


president, Northern 
Milling Co., Wau- 
sau, Wis. 

T. G. Balfour Gee dey leur, 


October 5, S. D. Le Gear, president, Dr. 
L. D. Le Gear Medicine Co., St. Louis, 
strode across the stage of life for the 
first time as did Wayne Martin of Feed- 
stuffs New York office, while Allen A. 
Breed, chief grain inspector, Milwaukee 
Grain & Stock Exchange, claims October 
6 for his birthday. 

Harry A. Bullis, vice president, General 
Mills, Inc., Minneapolis, celebrates his 
natal day October 7. October 8 brings 
rejoicing in three households. W. R. 
Ewing, upper Montclair, N. J., National 
Oil Products Co.; C. T. Kayhart, Mountain 
Lakes, N. J., vice president, Corn Products 
Sales Co., and John Manard, John Manard 
Molasses Co., New Orleans celebrate on 
that day. 

October 9 saw the debut of Meryl M. 
Bowman, vice president, American Butter 
Co., Kansas City, and C. C. Kamm, P. C. 
Kamm Co., Milwaukee. A well-known trio 
of feed men were born October 11. They 
are W. L. Blows, 
Blatchford Calf Meal 
Co., Waukegan, IIl., 
Le Roy La Budde, 
La Budde Feed & 
Grain Co., Milwau- 
kee, and W. A. Ma- 
ney, president and 
treasurer, Maney 
Bros. Mill & Elevator 
Co., Minneapolis. 

Earl Knudtson, dis- 
trict sales manager 
for Northrup, King & 
Co., Minneapolis, 
ond an ardent golfer, was born on Octo- 
ber 12. This day is also celebrated by 
K. B. Neff, secretary-treasurer, Exact 
Weight Scale Co., Columbus, Ohio. 

Perc S. Brown, vice president National 
Oil Products Co., Harrison, N. J., said 
“Hello” to the world October 15 along 
with Russell Hanson, Hanson Feed Co., 
Hollandale, Wis., while Robert C. Craw- 
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ford, vice president, Oyster Shell Products 
Corp., St. Louis, arrived October 16. An- 
other arrival on the 16th was Paul Gebert, 
Jr., Lincoln Mill, Merrill, Wis., president 
of the Central Retail Feed association. 
Herman Deutsch, Deutsch & Sickert Co., 
Milwaukee, claims October 17 as his 
birthday. October 19 is the birthday of 
W. M. Steinke, vice president, King Midas 
Flour Mills, Minnea- 
polis. A feed indus- 
try trio that arrived 
October 20 includes 
R. H. Decker, ad- 
vertising manager, 
Virginia - Carolina 
Chemical Corp., 
Richmond, Va.; Don 
R. Mihills, National 
Food Co., Fond du 
Lac, Wis., and F. H. 
(Hugh) Kelley, Kel- 
ley Feeds, Inc., Des 
Moines. Perc S. Brown 
Louis E. Thompson, Glen Ridge, N. J., 
secretary-treasurer, Eastern Federation of 
Feed Merchants was born October 21 and 


four days later, October 25, Arthur J. Gill, 
Silmo Chemical Corp., Vineland, N. J., 
tested his lungs. Another October 25 ar- 
rival was Edward La Budde, La Budde 
Feed & Grain Co., Milwaukee. 

Doughboy Mills, Inc., New Richmond, 
Wis., helps its president E. J. Cashman 
celebrate his birthday October 26. J. A. 
Olson, Davenport Elevator Co. West 
Bend, Ia., arrived October 27. He is also 
an officer of the Western Grain & Feed 
association. A. E. Halderman, Western 
Weighing, Milwaukee, also claims Octo- 
ber 27 as his birthday. 

T. G. Balfour, Tobacco By-Products & 
Chemical Corp., Louisville, Ky., was born 
October 28 at Westport, New Zealand, 
and received his education in England 
ond Scotland. 

To conclude October in fine style three 
well-known men celebrate October 31. 
They are L. E. Church, Houston Milling 
Co., Houston, Tex.; Guy E. Hillier, man- 
ager of the feed department, Penick & 
Ford, Ltd., Cedar Rapids, Ia; and H. 
Shere, vice president, Van Dusen Harring- 
ton Co., Minneapolis. 


Murphy Contest Winners 


It was a thrilling event in the lives of at least three of the men standing in the front 
row on the picture above when they were presented as the major prize winners in 
Jim Murphy's Farm Folks Contest. The presentations took place during the regular 
Murphy Barnyard Jamboree radio program which was broadcast direct from the 
Wisconsin State Fair grounds over station WLS August 16. Pictured above left to right 
are: Jack Holden, announcer: James Herschberger, Bremen, Ind., first prize winner who 
received on Allis-Chalmers tractor; J. H. Murphy, Murphy Products Co., Burlington, Wis.; 
H. D. Shaff, Low Moore, lowa, who won second prize and the Allis-Chalmers all-crop 
harvester; and Walter R. Peterson, Milan, Ill., who received the Nash automobile. 


TA 
| 


feed business boomed during 


National Geed 


OY, will we knock ‘em over 

this fall,” say Southeastern 
Iowa doctors of feeding and 
mixing, as they look forward to the 
fifth annual National Feed Week. 
These feed dealers have reason 
to be cocky. For they put National 
Feed Week over with a bang last 


year. Just listen to the reports of 
some of these dealers: 

Jim Wake, of the J. H. Wake Feed 
mill of Oskaloosa, reported a $16,- 
000 week, more than doubling an 
ordinary week and in addition he 
piled up $4,000 in orders to be de- 
livered later after he ran out of 
certain kinds of feeds. 

Ralph Van Zetten of Oskaloosa 
had a 40 per cent increase over an 
average week. 

Elmer Klinzman, Peterson Grain 
Co. New Sharon and Harry Kemp, 
Kemp Feed mill, Rose Hill both re- 
ported an increase of 25 per cent on 
o@ coupon deal they offered. 

Can you look over your books for 
last year and equal these National 
Feed Week records? If you can't 
let's see how they did it. 

Thirty-three firms cooperated in 
advertising in a three page special 
section in the Oskaloosa, Iowa, 
Daily Herald. This section was pub- 
lished last year on Monday, Octo- 
ber 14, the first day of National 
Feed Week. 

Thus the special prices, discounts, 
and coupons had the whole week to 
do their selling job . . . and they did. 


last year 


Most of the firms lowered their 
prices on some feeds and others 
made offers such as these: 25 cents 
off on the purchase of each 100 
pounds of feed; $3.00 off on the 
purchase of a ton of feed; 10 per 
cent discount on all feed prices; 
4 per cent straight cash discount on 
all feeds; and one firm picked Na- 
tional Feed Week to introduce a 
new feed to the territory at 25 cents 
off per 100 pound bag. 

The Oskaloosa Herald came 
through with several news columns 
of publicity items released from Na- 


! tional Feed Week headquarters 


plus local pictures. One timely pic- 
ture printed was that of a local 4-H 
boy and his lowa Champion Milk- 
ing Shorthorn. Another feature in- 


. cluded was an alphabetical guide 


of the territory's feed dealers and 


ELMER Peterson, first man on 
left in top photo, of the Peter- 
son Grain Co., New Sharon, re- 
ported a 25% increase in busi- 


ness during National Feed 
Week last year. Kemp Feed & 
Produce, above, also reported 
a big increase while the J. H. 


in southern iowa 


Week for southeastern Iowa really 
started back in 1938 when Marshall 
Biake of the Daily Herald got sev- 
eral of the feed dealers to run a 
cooperative newspaper page dur- 
ing Feed Week. They liked the 
idea, so in 1939 more firms got to- 
gether and two pages were pub- 
lished. 

The results were so good that in 
1940 practically every dealer and 
associated firm in the district was 
represented in a three page section 
that was described as the best pro- 
motion of its kind in the country 
last year. Anyhow feeders read— 
they came—and they bought. 


With such whole-hearted spon- 
sorship of National Feed Week it 
was little wonder that these firms 
raked in the “hay”, and also did a 
wonderful job of promoting their 
products and building up good will. 
They have educated the feeders in 
their territory to the fact that better 
feeding brings bigger profits and 
that scientific feeding eliminates 
costly waste. 


Jim Wake of the J. H. Wake Feed 
mill, who has served feeders in the 
Oskaloosa territory for over 25 
years, expresses the opinion of all 
the feed dealers, when he states 
that he couldn't help be surprised 
at the fine results achieved by Na- 
tional Feed Week. He added that 
in his opinion there is no reason 
why feed dealers in any territory 
can't duplicate or better Oska- 


Wake Feed Mill, lower right, 


more than doubled 
feed sales. 


its usual 


the feeds that they handled. Farm- 
ers and stockmen were advised of 
this special section through news 
stories printed in the Herald a week 
in advance about National Feed 
Week and how local dealers were 
planning on observing it. 
Observance of National Feed 


; 
3 
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loosa’s record if they will really . 


try. 

Mr. Wake suggests this outline for 
following: 

Order window streamers, posters 
and newspaper releases from Na- 
tional Feed Week Headquarters, 
741 North Milwaukee street, Mil- 
waukee, Wis. 

Get in touch with the advertising 
department of your local news- 
paper several weeks in advance 
and get them to help you plan your 
ad and furnish illustrations. 

Arrange for several good Nation- 
al Feed Week feed specials that 
will be real crowd bringers. 

Have all of your men talking up 
National Feed Week in advance 
and using it as a good excuse to 
explain the benefits of commercial 
feeds. 

Arrange with your local com- 
mercial and service clubs to devote 
at least a portion of one meeting to 
National Feed Week. In this con- 
nection he also suggests that feed 
dealers should offer to sponsor Na- 
tional Feed Week programs in the 
schools and at meetings of various 
farm groups. 

Post National Feed Week posters 
in prominent places in your town 
and use the official stickers on all 
outgoing mail. 
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Purina Does Not Cost 


THAT 
CORN! 


Feed Week, October 14 to 19 ae 


Beaverdale Feeds 


Here’s What You Get When You Bay 


CIRCLE BRAND LAYING MASH 


Daring Notional Feed Week tor 25¢ Bag Less! 


MORRELL'S 48> Hog 100 fh. bag 61.90 
MORRELL’'S 60> TANKAGE, 100 bag $2.00 


Contact sponsors of local radio 
programs and suggest that they 
mention National Feed Week dur- 
ing their regular broadcasts. 

“There are countless other ideas 
that can be used effectively to pub- 


THIRTY-THREE feed dealers in 
southern lowa cooperated last 
year by advertising in this spe- 
cial Feed Week section pub- 
lished in the Oskaloosa Herald. 
The center page, above, con- 
tains a directory showing where 
various brands of feed may be 
purchased in the Oskaloosa 
area. Below is the design which 
is being used this year to help 
publicize the week of Oct. 
20-25 as National Feed Week. 


NATIO AL DEFENSE 


BETTER FEEDS BETTER FEEDING 


FEED-WEE 


OCTOGER 20-25,194! 


licize and promote National Feed 
Week,” says Mr. Wake, “but it is 
iargeiy up to the individual dealers 
themselves to figure out what will 
be most effective in their communi- 
ty. After all it is the feed man who 
derives the most benefit from Na- 
tional Feed Week and while in 
some instances the local chamber 
of commerce may be willing to co- 
operate you can't expect to make 
a success of the event unless you 
are willing to spend the time and 
effort necessary to put it across. 
“In communities where there is 
more than one feed dealer best re- 
sults wil) be obtained if they work 
together in the promotion of Na- 
tional Feed Week. And don't fail to 
overlook the valuable assistance 
that may be obtained from your 
local newspaper. Down here in 
Iowa it was really Marshall Blake 
of the Oskaloosa Herald who first 
put National Feed Week across and 
was in o large way responsible for 
our unusual success. It may be ne- 
cessary to prod your editor a little 
bit to get him interested but if you 
show him you are willing to spend 
some money in advertising he is 
sure to help you out with your pub- 
licity and in most cases he will be 
willing to plan, manage and direct 
the entire campaign if you wish. 


te a J ITS PROVEN .... Ask Any Feeder Whe Has Used K ectaring 
e 


REMEMBER TRANSPORTATION 
AND DEFENSE 


Dealers Can Help 


You already know that increased egg production 
is demanded and that a correspondingly increased 
amount of Pilot Brand Oyster Shell is required. 
Also that transportation facilities are over-taxed. 


When ordering any item 
that sells as steady as 
Pilot Brand Oyster Shell, 
order twice the usual 
quantity and make one 
trip do for two. 
Thus you will help us plan 
economical distribution of 
thousands of tons each 
week in all parts of the 
United States. 
there is a 
of chickens anywhere 

FOR POULTRY Pilot Brand Oyster Shell is 
needed. 

OYSTER SHELL PRODUCTS CORPORATION 


Pershing Square Building 3615 Olive St. 
NEW ROCHELLE, N. Y. ST. LOUIS, MO. 


Net Earnings Up 
For Merck & Co. 


Merck & Co., Inc., Rahway, N. J., and sub- 
sidiaries report for the six months ended 
June 30 net earnings, before allowance for 
taxes and other adjustments, of $4,775,407 
as compared with $2,222,946 shown for 
the first three months of the year. After 
allowance for income and excess profits 
taxes and other special reserves, the com- 
pany reports net income for the six months 
of $1,591,073 equal to $1.45 a share on the 
outstanding common stock. 


Net sales for the six months were $19,- 
421,524 as compared with $9,592,006 for 
the first quarter, and with $23,766,375 for 
the full year of 1940. The balance sheet 
as of the close of the six months period 
shows current assets of $18,992,892 as com- 
pared with current liabilities of $6,751,015, 
making net working capital of $12,241,877. 
This compares with net working capital as 
of December 31, 1940 of $7,847,125. 

Directors declared a dividend of 25 cents 
a share on the common stock, payable 
October 1 to holders of record September 
19, and the regular quarterly dividend of 
$1.50 on the cumulative preferred stock. 


@-—— — 


@ EDGERTON FEED & SEED mill, Edger- 
ton, Wis., sponsored a meeting for its cus- 
tomers and friends at the high school au- 
ditorium Sept. 10 at which Jim Poole, well 
known livestock market reporter was the 
principal speaker. 


in Toledo 
September 14-15-16 


TOLEDO BOARD OF TRADE 


Welcomes You to the 45th Annual Convention of the 


Grain & Feed Dealers National Association 
And the Fall Meeting of the 


OHIO Grain, Mill & Feed Dealers Association 


Archer-Daniels-Midland Co. Larrowe Milling Co. 
Cargill, Inc. Mennel Milling Co. 
Continental Grain Co. National Milling Branch of 
H. W. Devore & Co. National Biscuit Co. 

G. R. Forrester Co. Norris Grain Co. 

Hulburd Warren & Chandler Northwestern Elevator & 
Kasco Mills, Inc. Mill Co. ; 
Lansing Grain Co. Patterson Grain Co. 


LIST OF FIRMS OF THE TOLEDO BOARD OF TRADE 


The Above Members of the Toledo Board of Trade Invite You to Visit Them! 


Rice Grain Co. 

L. J. Schuster 

Sheets Elevator Co. 
Southworth Grain Co. 

E. L. Southworth & Co., Inc. 
Thomson & McKinnon 
Toledo Grain & Milling Co. 
Toledo Soybean Products Co. 


THE FEED BAG — September, 1941 


‘4 
| 32 


National 


F HE stage is all set and when 

the curtain goes up September 

14 on the 45th annual conven- 

tion of the Grain & Feed Dealers 

National association in Toledo, 

Ohio, members of the industry who 

attend will find a program which is 

expected to be the finest in the his- 
tory of the organization. 

Months of work have gone into 
the preparation of this year’s three- 
day convention of the National and 
any member of the industry who 
has not already made plans to at- 
tend had better pack his bag imme- 
diately unless he wants to miss a 
truly educational and entertaining 
meeting. 

The session in Toledo is expected 
to attract a record crowd since a 
number of other trade organizations 
are holding their meetings and con- 
ferences in conjunction. The Ohio, 
Grain Mill & Feed Dealers associa- 
tion will hold its regular fall meet- 
ing at the same time and the So- 
ciety of Grain Elevator Superin- 
tendents has its fall conferences 
scheduled for these dates. Other 
grain trade groups which will meet 
during the three-day session are 
the National Grain Trade council, 
the Affiliated Association Secretar- 
ies, the Terminal Grain Weighmas- 
ters National association, the Chief 
Grain Inspectors National associa- 
tion and the Federation of Cash 
Grain Commission Merchants asso- 
ciation. 

Members of the Toledo Board of 
Trade have been making elaborate 
plans to entertain all who are pres- 
ent for the convention. The commit- 
tees have spared no expense in ar- 
ranging for entertainment which 
will please both ladies and men. 

Toledo itself ranks as an impor- 
tant grain and feed market. Last 
year over 52,000,000 bushels of 
grain were bought and sold in that 
city, according to A. E. Schultz, sec- 
retary of the Board of Trade. That 
organization boast a record of 65 
successful years. In 1849 the first 
Toledo Board of Trade was organ- 
ized and the present one was or- 
ganized January 8, 1876. 

The various mills in Toledo have 
an output of 12,000 barrels of flour 
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of grain & feed dealers 
opens at toledo sept. 14 


NOTHING will be left undone 
by the Toledo Board of Trade 
when they play host to the 
Grain & Feed Dealers National 
association September 14-16. 
Shown above is a committee 
from the Board of Trade mak- 
ing last minute plans to wel- 
come the delegates. Left to 
right are (seated) G. R. For- 
rester, president of the Board 
of Trade, and S. L. Rice, ban- 
quet committee chairman. 
Standing, left to right, are A. 
C. Hoffman, convention treas- 
urer; A. E. Schultz, secretary of 
the Board; M. H. Faulring, gen- 
eral chairman, and John W. 
Luscombe, entertainment chair- 
man. 


and over 4,000 tons of mill feed 
daily. Toledo is one of the nation’s 
leading cities in the standpoint of 
milling and feed production. Here 
is located the largest soft winter 
wheat flour mill in the world. Mem- 
bers firms of the Toledo Board of 
Trade control more than 12,000,000 
bushels of local grain elevator 
capacity. 

The city is also becoming a lead- 
ing soybean center. Local process- 
ing plants are growing rapidly. In 


1939 the Board of Trade handled 
nearly 6,000,000 bushels of soy- 
beans. 

Those members who enjoy golf 
will have an opportunity to play in 
the annual golf tournament of the 
association. This will be held on 
the sporty Inverness country club 
course which is rated as one of the 
finest in the country. Byron Nelson, 
former National Open champion, is 
professional at the club and will be 
on hand to present the prizes in 
the tournament. 

The Commodore Perry hotel has 
been named headquarters for the 
meeting. Registration for the con- 
vention will open there at 10. a.m. 
Sunday, September 14. Meetings of 
affiliated organizations have been 
planned for that day and the an- 
nual dinner for directors and past 
presidents of the Grain & Feed 
Dealers National association will be 
held at 6:30 that evening. The din- 
ner will honor F. E. Watkins, Cleve- 


(Continued on Page Thirty-seven) 
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Dairy Farmers’ Cash 
Income Jumps 18% 


Dairy farmers’ cash income from milk for 
the first six months of 1941 reached the 
highest total in more than a decade and 
was almost double the low of 1933, accord- 
ing to the Milk Industry foundation. 

U. S. farm milk income during January- 
June 1941 of $888,000,000 represented an 
increase of 18.09 per cent over the same 
period of 1940 when farm cash income 
from milk was $752,000,000. This increase 
was greater than that for all other farm 
products combined, excluding government 
payments, which registered a rise of 17.09 
per cent for the six months. 


for your 


June 1941 farm cash milk income stood 
at $182,000,000, or 31.88 per cent above 
June of last year and 4.60 per cent above 
May 1941. Prospects indicate that milk 
income will continue sharply higher than 
a year ago, the foundation reported. 

SECRETARY LOSES SECRETARY 

Miss Elvira Meinershagen, Higginsville, 
Mo., secretary to A. H. Meinershagen of 
the Missouri Grain, Feed & Millers asso- 
ciation, was married on July 22 to John 
Willer. The newlyweds will reside in 
Slater, Mo. where Mr. Willer is music di- 
rector at the Slater public schools. 

@ BOSWELL FEED MILL, Boswell, Ind., is 
constructing a new brick addition. 


VITAMIN A «xd D PROBLEMS- 


A product fo fit every individual requirement 


Every requirement in your Vitamin A and D program can 


For economy and effi- 
ciency consult SILMO 
on all Vitamin A and 
D needs. 


Processors since 
requirements, 


be met with the utmost efficiency and economy by making 
use of the SILMO line—because SILMO chemists have made 
the line as complete as modern research has declared prac- 
tical. There is a SILMO Vitamin A and/or D product for 
every general need of the animal and poultry feeding industry. 

Also specially manufactured Vitamin A and D products 
developed by the SILMO laboratories to meet any specific 


SILMO SALES CORPORATION 


a division 


of SILMO CHEMICAL CORP. 


RAILROAD BLVD., VINELAND, N. J., U.S. A. 
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President 


WIRT D. WALKER 


Announcement is made of the election of 
Wirt D. Walker as president of Arcady 
Farms Milling Co., Chicago, Ill. Mr. Walker 
succeeds Arthur Meeker, founder of the 
firm and president for the past 26 years, 
who has been named chairman of the 
board. The changes in personnel took 
place at the annual meeting of the stock- 
holders and directors of the company held 
Aug. 20. 

Mr. Walker who is well known in the 
feed industry has been vice president and 
general manager of Arcady since 1925. 
He is an active member of the American 
Feed Manufacturers association of which 
he has been a director for several years. 
He is also chairman of the association's 
membership committee. 

Directors of Arcady Farms Milling Co., 
in addition to Mr. Walker and Mr. Meeker 
include J. B. Forgan, Lester Armour, R. N. 
Crawford and F. W. Adams. 


@ O. W. LIVERGOOD & CO., Coles, IIl., 
have converted their plant from steam to 
electric power and constructed 27,000 
bushels of additional storage capacity. 

@ NATIONAL FLOUR & FEED CO., Fay- 
ette City, Pa., has discontinued business. 
The firm which was established over 22 
years ago is owned by Herman Greenstein 
and Milton Klein. 

@ C. W. BARNSTABLE FEED & SUPPLY 
CO., Nokomis, Ill., has filed a statement 
of intent to dissolve. 

@ DANE FEED MILL, Dane, Wis., has in- 
stalled a new mill with a 15 h.p. electric 
motor. 

@ OWEN RICHARDS, North Manchester, 
Ind., has been named manager of the Bal- 


shore Feed store to succeed the late Ly- 
man Stands. 
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Dog 


A T THE more-than-a-century-old Depot 
Store, Inc. in Littleton, New Hampshire, 
dog food selling has been on the steady 
increase during the past 10 years. This is 
a product that can be carried solely as an 
accommodation, or it can be pushed with- 
out sacrificing time or space from straight 
feed merchandising. The second choice 
has been followed at the Littleton store 
with excellent results. 

As dog foods are practically all ready 
made, it is important to stock a brand which 
is well known to dog owners. Fortunately, 
many of the manufacturers have recog- 
nized this, and besides national advertis- 
ing, are supplying sales-aids and sugges- 
tions of proven value to retailers selling 
their products. 

At the Depot Store, F. R. Bowman, vice 
president, points out that the manufacturer 
of their ready mixed feeds also manufac- 
iures a first quality dog food. Many re- 
tailers might stop right there, figuring that 
the feed sales will of themselves sell the 
dog food. 

As Mr. Bowman explained, however, it 
was believed and has been found profit- 
able to push this product separately and 
consistently. From an initial turnover of 
only a few pounds per week demand has 
grown so rapidly that 1000 pounds a month 
is not unusual. 

You have to let people know you have 
dog food says Mr. Bowman and at the 
Depot Store, Inc. an excellent idea has 
been to feature a prominent display near 
the door. The brightly colored 5, 10, 25, 
and 100 pound bags may be worked into 
any number of arresting combinations; yet 


@ FARMERS GRAIN & SUPPLY CO., Ray- 
mond, Ill., has filed a statement of intent 
to dissolve. 


@ WESLEY NEAR, Shelby, Mich., has re- 
painted his feed mill, constructed a new 
loading dock and made other improve- 
ments. 

@ —— 

@ WATERS FEED MILL, Paulding, Ohio, 
has installed new seed cleaning equipment. 

@ CAMBRIA GRIST MILL, Cambria, Wis., 

was recently destroyed by fire. 
@ ELMER EDMONDS, Gibson City, Ill., re- 
ceived painful injuries last month when he 
was drawn into a feed mixer at the Com- 
munity Feed Mills. 
@ A. W. FREEMAN, Latrobe, Pa., has pur- 
chased the Latrobe Feed & Supply store 
from C. C. Lohr and J. P. Bushfield. 
@ COATESVILLE ELEVATOR & FEED CO., 
Coatesville, Ind., has completed construc- 
tion of three new 10,000 bushel concrete 
elevators. 
——— & 
@ SCHENCK FIELDS haycratt and fertilizer 
plant, Hightstown, N. J., was completely 
destroyed by fire Aug. 14. 
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boost profits at 
the depot store 


comparatively little space is required. By 
putting them near the door, the cash-and- 
carry customer sees them first and last. 
And if he happens to overlook them, it's 
natural enough to mention: “Would you 
like some dog food? We now have it in 
all sizes.” 

Suppose the customer is unfamiliar with 
the use of dog food, or skeptical about 


making a change. A leaflet is available, 
supplied and backed up by the manufac- 
turer, showing why the particular brand 
is good for the dog, and how to make the 
change if some other ration is being fed. 
Mr. Bowman makes it a policy to have 
plenty of these leaflets available, and ad- 
ditional information can be obtained by 
the dog owner, if desired, by writing to 
the manufacturer’s dog food department. 
A display which is often used for special 
selling campaigns consists of a carefully 
built pyramid with the 100 pound bags as 
a base and the smaller ones built onto it. 
When this is completed, a few pasteboard 
dogs, made in life size and natural colors 
are set up near by. Merchandise is sold 
from this display for the duration of the 
campaign, and replaced as needed. 


Push Sterling Pig and Hog Balancer 
Blended toProduce Firm,Lean Meat! 


Speed is essential in pork raising — quality is vital too. Sell the feed 
that fills the bill on both these important counts! Stock and push Sterling 
Pig and Hog Balancer, rich in the proteins that produce pork in a hurry 
— blended and balanced with quality ingredients that mean higher quality 
meat. There’s profit in selling a feed that helps your customers top the 
market! For fast turnover, big volume, order Sterling Pig and Hog 


Balancer now! 


NORTHRUP, KING ¢ CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 
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You should mix 


because. 
Record 


BROS., of 
Warsaw, Ind., the largest R. O. P. 
breeders in America, in tabulating 
their experiences with Produlac 
Dried have written the latest chap- 
ter in its “record of performance” 
story. Skeptical at first, they now 
consider Produlac Dried not merely 
a substitution ‘‘as a means of sav- 
ing money, but rather as a more 
economical way to do a good job of 
feeding chickens.” They write: 


“. . . after trying it out for five 
months, keeping an accurate rec- 
ord of production, mortality, and 
hatchability of building No. 17 
compared with three other build- 
ings which were made up of pul- 
lets of the same age and grown 
under the same conditions, we 
cannot help but come to the con- 
clusion that Produlac Dried satis- 
factorily replaces milk in the lay- 
ing mash.” 


Time and time again poultrymen 
have reported simi'ar discoveries, 
all of which should mean some- 
thing to you. Why not mix Produ- 
lac Dried in your mashes? 


FEED DEALERS: Send for 
a supply of new Produlac 
Dried folders NOW to Dept. 
B, Grain Products Division, 
National Distillers Products 
Corp., 120 Broadway, New 
York. 


DOES NOT CAKE NOR HARDEN 
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New Literature To 
Be Listed Monthly 


A voluminous amount of educational ma- 
terial and other information pertinent to 
the feed industry is continually being re- 
leased by federal agencies, agricultural 
colleges, experiment stations and manu- 
facturers. 


In the busy life of today’s feed dealer 
and executive many of these interesting 
pamphlets and bulletins are passed up or 
overlooked. With this thought in mind The 
Feed Bag magazine is inaugurating in this 
issue a new department entitled, “New 
Literature.” 

Under this heading each month will be 
published a list of the latest bulletins, 
books, pamphlets and other material re- 
leased to the press which we believe to 
be of interest to the feed industry. 

This department will in no way attempt 
to review or analyze this current literature 
but will merely list the title or a short de- 
scription of the subject matter, source of 
publication, number of pages, and the cost 
involved, if any. 


CLOSE SPECIALTIES DIVISION 

The feed industry has been advised that 
Archer-Daniels-Midland Co., Minneapolis, 
Minn. has closed its specialties division, 
which for several years under the guid- 
ance of Dr. A. J. Pacini, has been a leader 
in the manufacture and sale of wheat 
germ oil. 


THE FEEDING OF CHICKENS 
Farmers Bulletin No. 1841, United States 
Department of Agriculture, Washington, 
D. C. 24 pages. 
WHEN SHOULD GRAIN BE MARKETED? 
Circular 516, University of Illinois, Col- 
lege of Agriculture, Urbana, Ill., 47 pages. 


RESPIRATORY DISEASES OF POULTRY 

Circular 517, University of Illinois, Col- 

lege of Agriculture, Urbana, Ill., 20 pages. 
* * * 


RAISING PIGS IN FLORIDA 
Press Bulletin 518, University of Florida, 
Agricultural Experiment Station, Gaines- 
ville, Fla., 4 pages. 
MAGNETIC PULLEYS 
Reference catalog containing descriptive 
matter, illustrations, specifications and 
other data. Stearns Magnetic Mfg. Co., 
Milwaukee, Wis., 16 pages. 


@ ROYCE DORSEY, Dorsey Grain Co., 
Fort Worth, Tex., combined business with 
pleasure recently while attending the Tex- 
as Baby Chick show at Houston. Mr. Dor- 
sey spent three days fishing on the Gulf 
and caught seven kingfish, ranging from 
six to sixteen pounds. He also landed a 


two foot dolphin which put up a 15 minute 
battle. 


FREE FLOWING! 


ELECTRO is an improved form of Calcium developed 
in the research laboratories of the Calcium Carbonate 
Company. It is made expressly for the manufacturer 
of poultry and animal feeds and concentrates. 

ELECTRO gives UNIFORM DISTRIBUTION of Cal- 
cium in all types of mixtures because it clings tightly 
to all other ingredient particles, and will not separate 


or settle out. 

“ CONTROLLED POULTRY and ANIMAL FEED MIXTURES 
UNIFORM DISTRIBUTION THROUGHOUT 

NO SEPARATING —NO SETTLING IN FEEDS 


NO ARCHING IN BINS, CHUTES OR FEEDERS 
NO “BALLING UP” 


SEE FOR YOURSELF! Write 
Today for FREE SAMPLE and 
low prices. DEPT. F.S. 


BE ON THE ALERT for an important announcement 
coming soon about a New and Improved Research and 
Control Laboratory for your protection. 


Calcium Carbonate (ompany 


“Pioneer Producers of Trace Elements Products” 


EASTOHIOST. 
CHICAGO, ILL. 


836 BRANDEIS THEATRE Bios. 
OMAHA, NEB 


BOX 409 
CARTHAGE, MO 
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(Continued from Page Thirty-three) 


land, who is now chairman of the execu- 


tive committee of the National association. 

Vaiious breakfast meetings have been 
scheduled for Monday, September 15, fol- 
lowec by several group meetings of the 
National organization. At 9 a.m. there will 
be a session to discuss the problems of the 


L. G. BRADSTOCK 


cash grain commission men with J. T. 
Leahy, Kansas City, presiding. J. B. Hutson, 
president of the Commodity Credit corpor- 
ation, Washington, D. C., E. S. Ferguson, 
Minneapolis, and Lowell Hoit, Chicago, 
will speak. 

At 9:30 a.m. there will be a group meet- 
ing on wage and hour problems. This will 
be the official opening meeting and will be 
sponsored by the Ohio Grain, Mill & Feed 
Dealers association with president L. G. 
Bradstock presiding. Speakers will include 
Edgar Warren of the wage and hour divi- 
sion, Washington, D. C.; A. H. Krueger, 
Millers National federation; L. C. Webster, 
Northwest Country Elevator association, 
and David K. Steenbergh, publisher of 
The Feed Bag magazine. 

At 11 a.m. Monday the first general con- 
vention session will be held and will fea- 
ture the annual address of President E. H. 
Sexauer, Brookings, S. D. At noon there 
will be two luncheons—one for the men 
and one for the ladies. The ladies will 
also enjoy a bridge and theatre party in 
the afternoon. 

At 2 p.m. Monday there will be a group 
meeting to discuss grain warehousing 
problems. Leaders of the discussion will be 
J. E. Wells Jr., United States department of 
agriculture; L. M. Betts, Association of 
American Railways; F. A. Theis, Kansas 
City; S. W. Wilder, Ceder Rapids and J. C. 
Crouch, Dallas, Tex. 

The annual banquet will be held Mon- 
day evening. Grove Patterson, editor of 
the Toledo Blade will be the speaker. An 
excellent floor show has been arranged. 

On the final day of the convention an 
important group meeting will be held at 
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9:30 a.m. to discuss feed trade problems. 
E. C. Dreyer, St. Louis, will preside. Dis- 
cussion leaders will include Austin W. 
Carpenter, Sherburn, N. Y.; W. D. Flem- 
ming, Minneapolis; Ralph M. Field, presi- 
dent American Feed Manufacturers asso- 
ciation, and Leon S. Jackson, Portland, 
Oregon. 

At 11 am. there will be a general con- 
vention session with two speakers—Hon. 
R. B. Pow, Fort William, Canada, and 
United States Senator Hugh A. Butler of 
Nebraska. Officers will be elected shortly 
before noon and immediately following 
there will be a luncheon for newly-elected 
directors. 

The golf tournament will get underway 
at Inverness at 1 p.m. At the same time 


there will be a sightseeing tour for the 
ladies and men who do not care to play 
golf. The convention will be officially con- 
cluded at 5 p.m. that same day at a "Get 
Acquainted” dinner which will also include 
presentation of golf prizes. 

@ WILLIAM F. SINN, Chicago, Ill., has 
been named manager of the Standard : 
Seed Co., Madison, Wis. to succeed M. W. 
Rowell. 

@ LOUIS NETT, former manager of Frank 
Nett & Co., Peebles, Wis., died September 
3. He had been ill for several years. The 
firm of Frank Nett & Co. continues to oper- 
ate under the management of Joseph Nett, 
a brother. 


Push the Supplement 
Easy Sell 
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The G. G. .£.CON KEY co. 


= 
~ 


Conkeys 


Year 
Advertising is 


"round 


telling Poultry 


Raisers to... 
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UNUSUAL EVENT 

An unusual event recently occurred in 
Indiana when Freeman Bradford, traffic 
manager of the Indianapolis Board of 
Trade and his son William J. Bradford 
were both admitted to the Indiana State 
bar at the same time. The father and son 
stood side by side as they took their oaths 
before the Supreme Court of the state and 
are now full-fledged attorneys. Any plans 
the two might have had for opening a 
law office together were postponed, how- 
ever, due to Attorney Freeman Jr.’s en- 
trance into the United States army. At- 
torney Freeman Sr., will continue his duties 


as traffic manager at Indianapolis. 


@ PHELPS & SIBLY, Cuba, N. Y., have in- 
stalled a new Bauer hammer mill and other 
equipment. 


@ AUGUST PFINGSTEN, Merrill, Wis., 
owner of the Lincoln Mills feed store has 
installed a new front and made other im- 
provements. 

@ OTTO PRACHAR, Cicero, Ill., retired 
flour and feed dealer died Aug. 14. 


@ WALDRON’S FEED store, Montpelier, 
Ohio has moved to a new location at 
Jonesville and Randolph streets where the 
firm has erected a new mill, elevator and 
office building. 


@ MARINETTE FLOUR & FEED CO., Mar- 
inette, Wis., suffered about $15,000 damage 
Aug. 18 in a fire of undetermined origin. 
The firm is owned by Charles Sellevold, 
Minneapolis, Minn. 


your own brand name. 


attendance. 


Why Be Satisfied With Half 
Profit When You Can Have It 
All By Manufacturing Your 
Own Feeds Under Dr: Clore’s 


F YOU have a Grinder, a Corn Sheller and a Mixer, 
you are equipped to make your own feeds under 


HEN YOU make your own feeds you have no 
competition. No one can set your retail prices 
and no competition can spoil them. 


HY SHOULD YOU divide your profits with some 
other company? You can take all the profits and 
make the best feeds money can buy. 


R. CLORE, a graduate Veterinarian, has started 

hundreds of small feed dealers in the manufacture 
of their own feeds. He has proven the value of Dr. 
Clore’s formulas on his own Experimental Farm. He 
operates a large retail feed business and hatchery. 
Dr. Clore is in a position to start you off with your own 
feeds 2 years ahead of what you would be under your 
own power. His free talk to your farmers draws a large 


You buy nothing from us except the small amount of 
balanced minerals going into your feeds. 


Write immediately to Dr. E. E. Clore, 


HOOSIER MINERAL FEED COMPANY 


GREENWOOD, IND. 


McNeilly Heads New 
Vitamin Department 


Announcement is made of the appoint- 
ment of Harry McNeilly, former vice presj- 
dent of Scott & Bowne Vitamin Corp., as 
manager of the newly created Vitamin 
Products department of the Borden Co,, 
Special Products division. 

Mr. McNeilly, who assumed his duties 
Aug. 1, has an outstanding record as an 
industrial engineer 
and was for many 
years an executive 
of management com- 
panies operating 
several leading con- 
cerns in the food and 
drug field. His asgo- 
ciation with Scott & 
Bowne, Bloomfield, 
N. J. began as con- 
sultant in 1931 and 
lead to his appoint- 
ment in 1936 as sec- 
retary and vice pres- 
ident of the Scott & Bowne Vitamin Corp. 

In announcing the appointment and the 
creation of the new department Charles F. 
Kieser, manager of the Special Products 
division of the Borden Co. said, “In the 
Vitamin Products department will be cen- 
tralized the manufacture and sales of 
certain vitamins derived from milk with 
which Borden has been identified from the 
earliest days of vitamin manufacture. Mr. 
McNeilly will particularly devote himself 
to the further development of vitamin A 
and vitamin D, manufactured from natural 
sources. New products will be produced 
under Mr. McNeilly’s direction as needs 
develop.” 


Harry McNeilly 


@ J. FRANK KIRK, New Bedford, Mass., 
retired grain and feed merchant, died 
Aug. 16. 

@ ST. CLOUD MILLING CO., St. Cloud, 
Minn., has been incorporated by John H. 
Martield, Frank G. Moore and M. W. Sowle 
all of Minneapolis. The newly formed cor- 
poration has purchased the H. C. Ervin 
companies at St. Cloud and St. Joseph, 
Minn. 

@ J. E. WALSH, vice president of the Ladish 
Stoppenbach Co., Milwaukee, and former 
Wisconsin representative of the Arcady 
Farms Milling Co., is now in direct charge 
of his firm’s eastern business with head- 
quarters at New York City. 

@ FLOYD OLES, formerly manager of the 
Pacific Northwest Feed association, is now 
secretary treasurer of the Washington Pro- 
duce Shippers association and manager of 
the Washington State Taxpayers associa- 
tion. He writes: “The combination of the 
two associations is something that keeps 
me hopping around pretty fast but I still 
find time to get in a bit of fishing and 
whatnot from time to time.” 

@ TURNER SEED & SUPPLY CO., Arthur, 
Ill., has been granted a franchise for the 
full line of Case farm machinery and ac- 
cessories. 
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CAREFULLY SIFTED FOR 


FEED DEALER CONSUMPTION 


When the boy friend has an edge on 

there’s never a dull moment. 
* * * 
POOR MAN 

When the new coat she had just pur- 
chased arrived at her home, the feed 
dealer's wife fondled it ecstatically for a 
time, and then started to cry. 

“What's the matter, aren't you satisfied 
with it?” inquired her husband. 

“Yes,” she answered, “but I feel so 
sorry for the poor thing that was skin- 
ned.” 

“Thanks,” said the feed dealer. 

* * * 

The most popular after-dinner speech 
is: “Let me pay the check.” 

* * * 
HAPPY LANDING 

The wife was learning to drive the new 
car. As she started down a long hill she 
forgot which doo-dad was which and 
shouted to her husband: 

“Harold, the car is running away! I 
know I'm going to run off the pavement.” 

“Can't you stop it?’’ asked the frantic 
husband. 

“No, I've forgotten how.” 

“Well then, see if you can’t run into 
something soft and cheap.” 

* * * 


Following the line of least resistance is 
what makes rivers and some men crooked. 
* * * 
SATISFACTORY 

Wife: “The new maid has burned the 
bacon and eggs darling. Wouldn't you 
be satisfied with a couple of kisses for 
breakfast?” 

Feed Dealer: “Sure, bring her in.” 

* * * 


It isn’t the business you get, it is the 

business you hold that counts. 
* * * 
UNPREPARED 

Feed Dealer: (After unsuccessful search 
for lost golf ball) “Why didn’t you watch 
where my ball went?” 

Caddy: “Well, sir, it don’t usually go 


anywhere, and so it took me unprepared 
like.” 


* * * 
MUST BE TOUGH 
Rastus: “Dey’s a man outside who 
wants to see yo’ about collectin’ a bill. 
He wouldn't give me his name.” 
Feed Dealer: “Well, what does he look 
like?” 
Rastus: “He looks lak yo’ bettah pay it.” 
* * * 
The man who has never been licked 
was probably never in a fight. 
* * * 
A SLIGHT DIFFERENCE 
She: “Do you get a headache from 
riding horseback?” 
He: “No, quite the contrary.” 
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DEPENDENT 
Draft Official: “Is your wife dependent 
on you, Rastus?” 
Rastus: “She sho is suh. 
find jobs foh her she'd 
* 


* 


If ah didn't 
starve to death.” 
* 


The fellow who does not need a boss 
usually is the man who is selected to be 
one. 


NO COMPLAINT 
Feed Dealer: (Coming down for break- 
fast the morning after the night before) 
“Well, dear, I suppose you're angry be- 
cause I came home with this black eye 


_last night?” 


Wife: (Sweetly) “Not at all, love. You 
may not remember it, but when you came 
home you didn’t have that black eye.” 

* * * 

Business goes where it is invited, but 

remains only where it is well-treated. 
* * * 


A WOMAN’S PRIVILEGE 
Feed Dealer: (After argument with his 
wife) “Well, after thinking it over I've 
decided to agree with you.” 
Wife: “That won't do you any good 
now. I've changed my mind.” 


COD LIVER OIL 
HEADQUARTERS 


FORTIFIED 


400 D 
000 A 


Regular 
125D 
1000 A 


VITAMIN D in AOAC units. VITAMIN A_in_ USP units 


COD LIVER & / 


Feeding Oil § Feeding Oil 


40 
1000 A 


P.”” FORTIFIED — 


400 D — 2000 A 


““REGULAR” — 


125 D — 1000 A 


GUARANTEED to be genuine Cod Liver 


Oil, in accordance with American Feed Control 


official definitions. 


ALSO—three grades of Gorton’s Vitamin 
A and D Feeding Oil—always available. 


YOUR GES? BET IS THE... 


“GORTON FAMILY” 


NEW ENGLAND DEPRODUGL) COR 


177 MILK STREET 


BOSTON, MASS 
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—go after business 


(Continued from Page Seventeen) 


r “Bud” as the community knows him. 
“But the first thing we have to do is to 
concentrate on a complete line of good 
feed, then insist on farmers using balanced 
mixing formulas. Finally, we must give the 
best service possible.” 

They decided to handle the Purina line 
of feeds which is rapidly becoming popu- 
lar at their mill. To their knowledge their 
grinding charge of eight cents a hundred 
equals, perhaps tops, that of any competi- 
tor within the area. Yet their system has 
brought in a good percentage of new busi- 
ness. Within four months after its initiation 
only one portable mill was still doing busi- 
ness in their territory. Their mill runs con- 
tinuously, their service creates farmer reli- 
ance upon their firm and their product. 

“We cover certain routes every day, 
never traveling with an empty box. We 
guarantee to keep the farmers’ feed supply 
always ready for his immediate use by 
grinding a two weeks’ supply at a time. 
Mixed feed deteriorates if allowed to stand 
much longer, so we arrange our trips ac- 
cordingly. For pick-up service oats must 
be bagged, but corn we shovel right into 
the truck box ourselves.” 

The Gramlings pick up the feed and re- 
turn it exactly where the farmer wants it 
being careful to allow space between the 
bags for prowling cats on the trail of rats 
or mice. These bi-monthly trips right into 
the farmers’ barns enable the Gramlings 
ito keep a close check on their customers’ 


feed supply and to advise them accordingly. 
The E. & E. Gramling Milling Co. credit 
system involves a 30 day basis, with the 
30 days accommodation arranged to coin- 
cide with the dairy farmer's milk check. 
“Summing it up,” Earl grins with en- 


EXTERIOR view of Gramling 
Milling Co. at Dousman show- 
ing trucks waiting to be loaded 
up. 


thusiasm, “it takes a lot of hard work to 
keep up this service, but we're getting the 
business the way we want it, and give the 
farmer better service for less of his time. 
Should his feed supply ever run short he 
knows that a day’s notice on a ton load is 
all we ask. Then, too, we're always ready 
to do the farmer any favor we can, par- 
ticularly by acting as intermediary agents 
when he has something to sell.” 

By this Earl means that should John 


NOW ANY MAN WHO OWNS A FEED MIXER CAN 


VITAMELK, the complex 
modern pre-mix, supplies 
16 vitamins and minerals. 
Including Cod Liver Oil, 
Milk, Yeast, and Wheat 
Germ Oil vitamins, plus 
newer and rarer vitamins S 
—Choline, Nicotinic Acid 
(prevents Neero), B,, Ba, 


<FORTIFIED 
20R3 


etc.—and minerals iodine, : = 
manganese, copper, etc. 


Developed to its present 
state of leadership in the 
vitamin pre-mix field 
through over 16 years 
research and laboratory 
control, it’s not expensive. 
Now costs less than milk 
and oil. Price is stable by com- 
parison. 

VITAMELK will give you a 
modern, faster selling feed. It 
has brought users up to 100% 
sales increases the first year. 
For complete information—write 


SOME FEEDS OTHER FEEDS 


VITAMELK GIVES, ie bots 


S onanl£ 
EASY To SEE WHY V/ ves 
FEEDS SEL/ FASTER 


FREE! 


send for sample “16 CYLIN- 
DER” feed formulas and “16 
CYLINDER” merchandising 
campaigns. 


ano MINERALS 


DAWE’S VITAMELK CO. 


4800 S. Richmond St. . 
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Chicago 


Jones wish to sell a bull the Gramlings 
pass on the information to any farmers 
along the route whom they consider inter- 
ested and so on around the route for any 
salable farm item. Whenever possible they 
make a point of lending a truck, with or 
without driver, for community projects or to 
individual farmers in occasional need of 
transportation. 

The company maintains its own gaso- 
line pump for business and private use, 
and also sells gasoline to its customers as 
well. Other profitable adjuncts to the mill 
and feed business include fertilizer, coal, 
barn equipment and jobbing of corn, oats 
and barley. Delivery of these items is al- 
ways arranged to coincide with return trips 
of grain. 

The Gramling machinery consists of an 
Anglo-American hammer mill and mixer 
operated by electricity and they recently 
ordered a new Bryant crusher. They own 
two trucks, and also have an arrangement 
with a local garage for use of a third truck 
whenever necessary. “Bud” oversees busi- 
ness at the mill, while Earl does the bulk 
of contact and delivery work. 


@ BURR OAK CO-OPS., Burr Oak, Mich., 
are constructing a new feed mill building. 
New equipment will include an A. D. 
Hughes Co. hammer mill, a new sheller, 
mixer and corn cleaner. 

@ JOE STRAUB, Lomira Elevator Co., Lom- 
ira, Wis., recently returned from an ex- 
tended motor trip through the south and 
southwest. According to a report of the 
trip which Mrs. Straub made to the Fond 
du Lac Women’s club, Joe found a hill-billy 
woman barber who was tougher than all 


the cowboys encountered on the journey. 


@ DON R. MIHILLS, proprietor of the 
National Food Co., Fond du Lac, Wis., 
won the Class C championship in the 
doubles of the Grand American Trap- 
shooting tournament held at Vandalia, 
Ohio during August. 

@ JOHN HINCK is now sole owner of the 
Hinck Mills, Corning, lowa which succeeds 
the former firm of Hogan & Hinck, a part- 
nership which was dissolved on August 20. 
Mr. Hinck is a director of the Western 
Grain & Feed association and has been the 


active manager of the business at Corning 


for the past 14 years. 
@ HENRY HARTWIG, Woodbine, Ill., has 
purchased a feed mill at Kent, Ill. 
20 YEARS OLD 

Edward La Budde, president of the La 
Budde Feed & Grain Co., Milwaukee, was 
feted by the other officers and employees 
of his firm on August 21, the 20th anniver- 
sary of the founding of the company. 
Le Roy L. La Budde, vice president of the 
firm, enjoyed an interesting telephone con- 
versation with Fred Jurss, Farmers Equity 
Cooperative association, Plymouth, Wis., 
who had given the company its first order 
for a car of feed. The first feed purchased 
by the firm was bought from Donald Low- 
ell who was then manager of the feed 
department of the Washburn Crosby Co. 
at Minneapolis. 
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FORDS 
HAMMERMILLS 


for Your Every Requirement 


| 
150HP. | 


MOTORS 


. . - be positive your heating equipment, 
including chimneys, flues and _ stoves 
meets standard specifications and is safe- 
ly installed. Write for free booklet STOVES 
AND CHIMNEYS — it gives you the in- 
formation you want about safe heating. 


For a mill to stand up under long, steady hours Mill Mutual Fire Prevention Bureau i 
of production, day after day — your right buy 
is a FORDS. They’re heavy-duty, long lasting, Department of 


time-tested . . . built by experienced manufac- Association of Mill and Elevator 
turers. State your specifications, we'll gladly Mutual Insurance Companies 
send full details and prices. 

400 WEST MADISON ST. 


MYERS-SHERMAN Streator, icuinois CHICAGO, ILLINOIS 


CO-PRO-CO CHIPS 


THE ALL-CORN, COOKED CEREAL 
INGREDIENT for DOG and FOX FOODS 


We said in this space in February that 1940 sales of Co-Pro-Co 
Chips had been 63°% over 1939. Bringing the report up-to- 


26% Protein date: Sales of Chips for the first 7 months of 1941 have been 
6 112% above sales for the first 7 months of 1940. More than 
uaranteed 


Dog and fox food manufacturers are discovering that their 


Corn Products rations can be improved in appearance, palatiability and feed- 


ing value by the inclusion of this highly nutritious, reasonably 


Sales Co priced cereal ingredient. 
a 


If your product does not contain Chips, write for our descrip- 
17 Battery Place tive folder carrying samples of all four sizes (coarse to fine). 


New York, New York 


AVAILABLE IN STRAIGHT CARS OR IN MIXED CARS WITH 
BUFFALO CORN GLUTEN FEED OR DIAMOND CORN GLUTEN MEAL 
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Wp Feed Week Oct. 20-25, will 
soon be here and feed dealers through- 
out the country should be planning now to 
participate in the annual celebration. Post- 
ers and stickers for National Feed Week 

are ready for distribution and members of 

the trade are urged to order their supplies 

by writing National Feed Week Head- 

quarters, 741 N. Milwaukee St., Milwau- 

kee, Wis. 

Posters, 17 x22 inches are being offered 

at a cost of $3.00 per 100, $12.50 per 500, 

or $22.50 per 1,000. Orders should be 


5 GRADES 
TO CHOOSE FROM! 


There’s a Biotol to meet 
your needs exactly. 


Five different potencies — 
all produced under the same 
unvarying standards of qual- 
ity that have made Del Monte 
Food Products world-famous. 


AOAC USP 
Regular 85 D units —— 
85/600 8D “ 600 A units 
Special 400D “ 1000A “ 
Extra 400D “ 2000A “ 
Super 400D “ 3000A “ 


now for national 
feed week event 


placed immediately for shipment Septem- 
ber 20. Colored stickers 2 inches wide by 
2¥2 inches high, as illustrated on this page, 
are ready for immediate shipment and 
may be obtained for $2.50 per 1000. All 
prices are f.o.b. Milwaukee. 


Order your posters and stickers now and 
do not hesitate to ask National Feed Week 
Headquarters for assistance in helping you 
derive full benefit from the event. Use 
stickers on all outgoing mail from now 
until Oct. 25, and see that posters are dis- 
played around your place of business and 
in other prominent positions around your 
town. National Feed Week talks, radio 
announcements, newspaper articles, mats, 
etc. are also available from headquarters. 

Newspapers throughout the country are 
also being supplied with mats, prepared 
ads and copy suggestions by Meyer Both 
and Stanton advertising services. Call this 
fact to the attention of your local news- 
paper and if you are a regular advertiser 
be sure and mention National Feed Week 
and the dates, in all your ads during the 
next four or five weeks. 


“National Defense Demands Better Feeds, 


toon 


FEED-WEEK 


OCTOGER 20-25,1941 


Better Feeding” is the official slogan adopt- 
ed for National Feed Week this year. With 
the attention of the entire nation focused 
on our huge defense program it should be 
a relatively simple task to interest your 
community in National Feed Week. 

People everywhere are aware that the 
government is demanding increased pro- 
duction of foodstuffs all down the line. 
With favorable markets and the ever in- 
creasing demand, your job as a feed deal- 
er is to point out how better feeding will 
step-up production. This is your golden 
opportunity to cash in on National Feed 
Week. Order your supplies and start plan- 
ning your program now. 


FOR POULTRY AND 


-building elements. 
furnishes vitamins B. D. G. 


APPROVED, 


salt, 8 bags calcium carbonate 


ormula 


MINERAL CONCENTRATE 


ConTAINs highly, quickly phosphates—three rich 
cipitated Manganese Carbonate — irradiated yeast: 
¢ Iodide — anise, and other flavoring ingredients. 

Make Additional Profits: 1 Bag ‘Formula B’”’, 1 bag 
make 1000 pounds of your own brand mineral feed. 


HERMAN NAGEL, Inc. @ 53 W. Jackson Blvd., Chicago, Il. 


ALL LIVESTOCK 


Copper, Cobalt—Pre- 


— stabilized Potassium 


(out of your own stock) Write quick for 


details. Free feed 
formula service. 


PLEY meets important 
requirements to increase earnings 


Kelly-Duplex feed mill equipment is economical in first cost 
as well as in operation; ruggedly constructed of welded 
steel for longer life; does the work faster for greater profit; 
does the work better for more satisfaction . . . Hundreds 
of users throughout the country are enjoying big daily 
profits from Kelly-Duplex equipment. Every item in this 
complete line is guaranteed for your protection. 
WRITE FOR DETAILS 


THE DUPLEX MILL and MANUFACTURING CO. 


SPRINGFIELD @ OHIO 


BIOTOL 


Produced, tested, guaranteed by 
NIA PACKING 
San Francisco, Calif. 
‘ers of Del Monte 
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Diesel Engine 


HERE comes a time in the life of any 
organization when it seems that the 
fates have conspired against it and that 
the wolves are about to get past the door. 
That's the predicament that Harry Sager 
of Danville, Ill., found himself in once. The 


AFTER five years of continuous 
service this diesel engine is still 
functioning smoothly for Harry 
Sager, Danville, Ill. 


power company had just raised his rates 
to the point that he couldn't grind feed 
without raising his prices. Sager sat down 
and thought it over. He could give in to 


ESTABLISHED 1889 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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saved the day for 
illinois feed man 


the power company, raise his prices, loose 
a little money. He shook his head, that 
would never work. With no other alterna- 
tive he went out and bought himself a 
diesel engine. Installed it made so much 
racket that the neighbors complained and 
tried to get an ordinance passed to make 
him move. Following a hurried consulta- 


—a substantial sav- 
ing in operation and 
maintenance costs— 
smooth, trouble-free 
operation — greater 
capacity and a better 
product — because it is 
designed right and built 
right. 


The cutting plates pro- 


features). 


are carefully balanced. 


TRIAL PLAN. 


1074 Tenth Ave. S. E. 


vide millions of cutting actions; the assembled beater groups 
10 to 20 blades as a single unit, holds spacing exact and 
facilitates quick change of hammers; (these are patented 


It has direct drive with integral cast iron motor base; 
the motor load is controlled by self-contained feeder with 
syphon air metal and stone separation; all rotating parts 


These are only some of its many advanced features. 
Write us NOW for the whole story and our 30 DAYS’ 


A. E. JACOBSON MACHINE WORKS, Inc. 


tion with the engineers of the Caterpiller 
Co., a muffler was designed, and the com- 
plaints immediately subsided. 

Today, after five years, the diesel still 
chugs along in its shed, its muffler buried 
in the ground. Sager is still in business and 
will gratefully inform you that, “That diesel 
saved my neck.” 

Here was a case of a man who took a 
chance and won. Diesels of course have 
always been recognized as an economical 
engine and many mills and elevators are 
turning to them either in direct drives or 
in diesel-electric installations to keep the 
cost of grinding and moving grain down to 
a minimum. 


@ PHELPS BROS., Manton, Mich., have 
installed a new No. 3 Haines feed mixer. 


Minneapolis, Minn. 
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60% 


DIGESTER TANKAGE 


Ow 


Extra Value 
for Your Customers 
Means Added Sales 

for You! 


There’s extra value in feed dollars 
spent for Armour’s 60% Digester Tank- 
age...and that’s why stockmen keep 


ARMOUR’S SPECIAL buying more and more! Extra value, 
STEAMED BONE MEAL because this supplement helps put 
(65% Bone Phosphate of Lime) is a 
superior mineral supplement for dairy CO... 
cattle and all young livestock. price, too, because of firm, fine meat! 
ARMOUR’S 50% MEAT Making profits like this for your 
0 


customers is the best way in the world 
to increase your business. Feature 
gives pou try the minerals an proteins ’ ° : 
needed for sturdy, healthy growth... Armour’s 60% Digester Tankage right 
and for high egg production, too! now ... to bring spring pigs to speedy, 
fine growth for the fall market. 


ARMOUR ano COMPANY 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 


Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS MINNESOTA 


NO-MILK Good 


NO-MILK Calf Food has been a popular profit 
item with feed dealers for more than 55 years. 
More than 1100 dealers who now handle No-Milk 
Calf Food are helping their customers raise better 
calves and hogs. Write today for complete infor- 
mation and prices. 


National Calf Pellets Are Also Available 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Mer. 
FOND DU LAC WISCONSIN 


Dr. Salsbury’s Fall 
Schools Start Soon 


Feed men, poultry supply dealers, hatch- 
ery men and others who are interested 
still have an opportunity to enroll for the 
September sessions of the Dr. Salsbury’s 
school of poultry diseases according to an 
announcement by the Dr. Salsbury’s Lab- 
oratories, Charles City, Iowa. 

The two September schools will run from 
September 22 to 26 and from September 
29 to October 3. The late fall sessions will 
be held from November 3 to 7 and from 
November 10 to 14. 

The five-day poultry disease training 
course consists of intensive study and in- 
struction in poultry sanitation, disease 
prevention, and management. First aid 
methods of disease control and vaccina- 
tion with government licensed bacterins 
and vaccines are explained and demon- 
strated. Students also learn to perform 
post-mortem examinations on chickens and 
to recognize any disease that may be 
present and to outline effective treatment 
and control measures. Trained specialists 
in poultry diseases make up the instruc- 
tional staff. 

Persons interested in enrolling in one 
of these fall schools may obtain detailed 
information by writing to Dr. Salsbury’s 
Laboratories, Charles City, Iowa. 


@ ROWELL FEED SUPPLIES, INC., Mil- 
waukee, Wis. has been incorporated by 


M. W. Rowell, Greta E. Rowell, and Matilda 
Lorenz. 


Swift & Company 
CHAMPAIGN, ILL. 
CAIRO, ILL. 
DES MOINES, IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 
for prices. 
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(Continued from Page Twenty-one) 


W. D. MARTIN 


and enabled us to put over 3,000 bags of 
hog supplement alone during our first four 
months of business. What a satisfied user 
says carries more weight with a farmer 
than what I as a dealer-salesman may tell 
him.” 

Mrs. Martin in the capacity of bookkeep- 
er and business helpmate has, from her 11 
years’ experience in the feed business con- 
tributed a full share to the phenomenal 
growth of this new venture. Strange as it 
may seem for very definite logical and 
psychological reasons, it is mutually 
agreed that her office be maintained in 
the home rather than at the mill. 

“Have you ever observed that farmers 
as a rule are reluctant to hang around a 
store or office if a woman is present?” ask- 
ed Mr. Martin. “Well, I have. Not only in 
our own office when we first opened, but 
in scores of feed mills where I've visited 
in 17 years of territorial work. This frus- 
trated the very plan we were aiming at, 
namely to induce the farmers to stop and 
talk over feeding problems and enable us 
to get in a solid sales talk on the benefits 
of using our products and service. We 
finally decided to place the bookkeeping 
office in our home. It has worked splen- 
didly.”’ 

The Avilla Feed mill specializes in cus- 
tom grinding and mixing and selling its 
own brand of feed, “Billy Martin's Mix.” 
Coal and fertilizer also are stocked and 
sold. A limited amount of stock feeders, 
hog waterers and poultry equipment is 
carried all combined affording a well 
rounded program for all-year sales. The 
firm holds all its business as nearly to a 
cash basis as is humanly possible. Open 
account terms are extended to well rated 
customers. 

@ 
@ TED CLARK, Beardstown, Ill., suffered 
the loss of part of his left arm Aug. 19 
when he caught his hand in a corn roller 
at the Schultz Baujan & Co. feed mill. 
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NEW ADVERTISING HEAD 
Edwin Funk has been named to head the 
advertising and sales promotion depart- 
ment of the National Oil Products Co., 
vitamin sales division, Harrison, N. J., pro- 
ducers of “Nopco” vitamin A and D pro- 
ducts according to an announcement by 
Perc S. Brown, vice president in charge of 
the vitamin divisions. Mr. Funk will be 
assisted by Herbert L. Freet. 
@ ELLIOTT & BEASLEY, Stony Ridge, Ohio 
suffered a loss estimated at between $15,- 
000 and $30,000 last month when fire de- 
stroyed their grain elevator. 
@ WILSON & CO., Sparta, Mich., have in- 
stalled a new hammer mill and two Flack- 
Pennell feed mixers. 


@ L. R. CARR, Macomb, Ill., and George 
and Ernest Berry, well-known hatchery op- 
erators, have purchased the R. W. Eastin 
feed mill at 212 E. Calhoun St. The mill 
will be operated by Mr. Carr, better known 
as “Doc.” 


GLF MAY EXPAND 

Erection of a grain-milling plant in 
northern New York for GLF patrons is 
forecast in action taken at a recent meet- 
ing of the Grasse river cooperative, Gouver- 
neur, N. Y. The group expressed approval 
of establishing several mills throughout the 
northeast rather than continuing one large 
mill at Buffalo where annual labor troubles 
have occured. The patrons also approved 
the feed storage plan for GLF members re- 
cently announced by federal officials. 


feeding. 


DEALERS! 


Increase Protein 
Profits 40% with 


Increase your profits 40% on every sale of linseed 
oil meal, cotton seed meal and soybean meal — by 
offering your customers OMALASS. Your protein 
customers are easy prospects for this great DRY 
molasses product — because the addition of a small 
amount of OMALASS makes one of the finest sweet- 
ened protein supplements available — at an amazingly 
low cost. OMALASS also provides the mild laxative 
and conditioning effect that is needed with heavy 


Start pushing OMALASS 
now! The sale of just one 50- 
pound bag of OMALASS 
with every 300 pounds of 
protein will increase your 
protein profits 40%! 


WRITE 
TODAY 


for Free Samples, 
Details and Prices 


VYLACTOS LABORATORIES, Inc. 


DES MOINES, IOWA 
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How Many 


Tis chart gives the number of tons in 
that bin or will tell you the number of 
tons of coal any rectangular bin or pocket 
will hold. 


Simply lay a straightedge across the 
chart a couple of times, as indicated by 
the dotted lines, and column C immediately 
gives the tons capacity of the bin or pocket. 

Thus for example: How many tons of 


a bin will hold is 
easily calculated 


coal will a bin hold that is 10 feet high, 
10 feet wide, and 20 feet long? 

This is how it is done: Connect the 10 
in column A with the 10 in column E and 
locate the intersection with column B. Then 


Any One Will 


When selecting a truck 
you pick a model and size 
that best meets your deliv- 
ery or hauling requirements. 
Satisfying a particular need 
... that should be the chief 
consideration with almost 
everything we buy or use. It 
is specially true of vitamin A 
and D supplements, which 
are to be used in so many 
different formulas. And with 
the several potencies now 
provided by the CLO- 
TRATE line, feed manufac- 
turers may select one par- 
ticularly suited to their indi- 
vidual needs or preferences. 


CLO-TRATE vitamin oils are 
packed in heavy, new steel drums 
equipped with faucets. All CLO- 
TRATE products are guaranteed 
to contain zot less than the unitage 
claimed for them .. . and every 
batch is thoroughly checked be- 
fore shipment in our chemical 
and physical laboratories, and 
tested on chicks by the A.O.A.C. 
method. Write for particulars. 


NEWARK 


“Deliver the Goods’ 


CLO-TRATE 
sane Cod Liver Oil 
itamin A, 400 Vitamin D 


CLO-TRATE ‘ 


‘85 99 
and i 
600 Vitamin A, 


CLO-TRATE 
itamin 
9000 Vitamin Oil 


Vitamin A is expressed in U.S.P. units, 
and Vitamin D in A.O.A.C. chick units 
per gram. 


WHITE LABORATORIES, Inc. 


Manufacturers of Dependable Vitamin Products 


NEW JERSEY 
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from that point of intersection run over to 
the 20 in column D. Column C then tells 
us that such a bin has a capacity of nearly 
55 tons. 

The chart is usable for either anthracite 
or bituminous coal. In general, anthracite 
is a trifle heavier and the chart may run 


+t 2+ 
ros 
-3 i 3 +3 
‘ 
Cis 
Vis 
ot 
+8 w +6 > 
+9 zo +9 3 
~ 
100 
200 20 20 
+ 300 
S00 
30 30 +30 
ao 2000 
so +50 
+ 
+90 80 + 80 
+90 fF 20,00c 30 +80 
100 100 +100 
8 


just a bit low for that coal, and a trifle 
high for bituminous, but for most practical 
purposes the chart will give results that 
are sufficiently close. It is based on the 
average weight of many different coals 
mined in the United States. 

The basis of the chart is 2000 pounds of 
coal per ton. 

In the event that a bin is a “cube,” a 
single straight line will do the trick. For 
instance, if the dimensions are 10 feet x 10 
feet x 10 feet, a single straight line will 
show the capacity of such a bin to be close 
to 27 tons. 

Try the chart, using the dimensions of 
your own coal bin or bins. Try several 
problems. You will soon “catch on” and 
will use no other chart, nor will you ever 
care to do any more “longhand figuring” 
as regards coal tonnage in rectangular 
bins. 

Feed mill operators and owners who use 
conveyor belts are familiar with the way 
in which such belts sometimes wear on one 
side. 

Most of that wear usually occurs during 
the process of loading, and when the ma- 
terial is loaded on one side that is where 
the belt naturally wears most. 

To double the life of one of these belts 
simply turn it through 180 degrees. That is, 
using a common expression, turn it “end 
for end”. The material being loaded will 
then strike and wear the unworn or “good” 
side and the belt need not be discarded 
until that side is worn out. 

Bearing the above in mind it is obvious 
that there is an advantage in not loading 
a belt in its center because turning such a 
belt through 180 degrees will do no good. 
A center-loaded belt will last only about 
one-half as long as a belt that is first load- 
ed on one side and then on the other. 

— 
@ R. C. HORTON, Decatur, Ill., is now 
the sole owner of the Arcola Grain Co. 
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CLO-TRATE 

PRODUCTS 

*400" 

: amin A and D Feeding Oil 

e 1500 Vitamin A, 400 Vitamin D 

CLO-TRATE **200"" 

Vitamin 4 and D Feeding 

f 1500 Vitamin A, 200 Vitamin D 

D” 

“D” Activated Animal Sterol 

((Vitamin D) in Edible Powder, 


OR many years The Feed Bag magazine 

has repeatedly emphasized the value of 
selling feed for cash both editorially and 
by printing articles about successful feed 
dealers who operate their business on a 
cash basis. 

More and more feed dealers throughout 
the country are coming to realize that the 
extension of credit is an expensive proposi- 
tion. Among the far-sighted feed firms 
who have decided to switch to a cash 
basis policy is the Falls Flour & Feed Co., 
Oconto Falls, Wis. Last month this firm 
mailed a printed letter to their customers 
advising them that they were going on a 
cash basis and setting forth the reasons 
for the change. 

For the benefit of other dealers who may 
be contemplating such a move and be- 
cause of the sound reasoning advanced by 
Mr. T. C. Tait of the Oconto Falls firm, 
the letter is printed below: 


Dear Friend: 

For months you and I! have enjoyed 
friendly business relations. We have been 
doing a small credit business and it is 
surprising how fast the fives and tens add 
up to the thousands. 

The percentage of loss, cost of keeping 
books, and expense in collecting poor ac- 
counts has prompted ihe about face to 
CASH. 

Ninety-nine per cent of our accounts are 
good, but considering the volume of mer- 
chandise and equipment which we have to 
buy and maintain in order to render our 
customers the service they want and need, 
we must be paid when the service and 
merchandise is delivered. 

Another thing, neither the farmer nor 
the city man objects to paying spot cash 
over the counter at a source of supply 
where he can get what he wants and save 
money. 

Because of the increasing cost of every- 
thing today it takes from one-quarter to 
one-half again as much money to do busi- 
ness with. By doing business on a cash 
basis we will be able to save everyone 
money. 

In order for us to pay cash for farm pro- 
duce and grain it is necessary for us to get 
cur cash. Why should we assume all the 
tisk on feed and custom grinding and mix- 
ing, by extending credit? Doesn't the farm- 
er make as much or more profit on these 
items through feeding them to his stock 
than we do? 

It is obvious that every car of feed 
switched on our siding must be paid for. 
The freight agent is required by the rail- 
toads to collect the freight right now not 
next month or tomorrow but when the bill 
of lading is presented. And as everyone 
knows the freight represents a big percent- 
age of the cost. 

Then we have our taxes to pay as well. 
We are taxed on our gross sales (regard- 
less of profits). Then we pay city and 
county taxes, plus state and special taxes, 
plus some more federal taxes. And then 
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notifies patrons of 
cash basis policy 


we add another one per cent tax on our 
own sales by the credit route. It doesn’t 
take many bad accounts to spoil the profit 
on a lot of good ones. Then why not give 
everyone the same chance and saving? 
We are facing inevitable increases in all 
taxes in our present national emergency, 


and I have decided the only possible way 
to hold operating costs to a minimum is by 
adopting the cash system. Let us continue 
to enjoy our good friendship plus good 
merchandise and fair prices. 

@ 
@ FARMERS’ GRAIN & SUPPLY associa- 
tion, Fostoria, Ohio is constructing a 40 x 80 
frame and steel warehouse. 

@ WILLIAM ENDRESS, Woodbine, IIl., has 
been named manager of the Woodbine 
Feed mill. 


@ PHOENIX MILLING CO. plant, Provi- 
dence, Ky., the oldest business in the city 
was déstroyed by fire last month. Damage 
was estimated at $25,000. 


ANNOUNCING! 


VITAMINIZED 
DAIRY RATIONS! 


Y Great Selling Opportunity for Dealers, because 


new Ful-O-Pep Dairy Rations contain a Vitamin- 


Boost so long missing in Dairy Feeds! 


Nationally advertised in Dairy and Breed Publi- 


cations month after month! 


Now under the famous Ful-O-Pep name, there’s a 


feed for every need on the farm! Order in assorted 


Ful-O-Pep cars for fresh feed, low inventory, quick 


turnover! For further details write, 


THE QUAKER OATS COMPANY, CHICAGO 


reat new Line 0 
Vin “Um “Un 
@- UL-O-PE 
FULQPEP 
DAIRY 
| RATION | 
ChICACO.USA 
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Farmers save work; 


You make more mone 


WITH 


SARGENT 


GRAIN BALANCER 


FOR POULTRY 


OU make more money, and 

more friends, when you push 
this “cafeteria” feeding plan with 
Sargent Grain Balancer for Poultry. 
Home-grown grains in one feeder— 
Sargent Grain Balancer in another— 
and the chickens balance their own 
rations. No work, no fuss, no bother. 
Sargent Grain Balancer contains 22 
Vitamin, Protein, Mineral ingredi- 
ents, blended and balanced to go 
with grain rations. Attractively 
priced for volume selling, with a fine 
profit for the dealer. Send for our 
new fall dealer profit proposition. 
It’s a real money-maker for you. 


SARGENT & CO., Des Moines, lowa 


Halt a Century of Reliable Quality 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS' 
CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


Distributors of: 
CLO-TRATE PRODUCTS Hubinger (Keokuk) $UNSET BRAND FEED 


Fortified Cod Liver Oil & g exclusively milk product) 
Vitamin A & D Feeding Oils enogs ominy oo! High in flavin, milk albumen, 
Chenango Dried Whey and milk minerals. 
Wheat Germ Oil 
Wheat Germ 


WRITE US FOR FURTHER INFORMATION 


— farm machinery 
(Continued from Page Nine) 


Myers & Son, Inc. encourages farmers to 
keep their machinery up-to-date by peri- 
odic trade-ins. Based on a conservative 
allowance, used machinery can be sold 
usually at a 25 per cent to 35 per cent 
profit, and in some cases for the full 
amount allowed. Turnover of used ma- 
chinery is pushed by keeping a blackboard 
bulletin in the sales room at the feed mill. 
The sale direct to farmers from the mill is 
so heavy that inquiries are continually 
being received about the used machinery 
on sale. 

Myers believes that there will always be 
plenty of buyers for second-hand equip- 
ment in good condition, just as there will 
always be a market for good used cars. 

The results of this extensive, specialized 
merchandising program can be quickly 
realized by departmental comparison. Of 
the eight classes of merchandise sold, farm 
machinery has been steadily increasing 
until now it comprises about one-third of 
the total inventory. Where once a small 
shed was used to house the farm equip- 
ment, there is now a much larger building 
with hundreds of square feet of storage 
space. 

The firm was started in 1900 by the late 
H. W. Myers. It has remained at the same 
location but the increasing activity in each 
department has necessitated frequent ex- 
pansions in order to provide more storage 
and working space. Several acres are now 
occupied and plans have been made for a 
still further expansion. 

Besides carrying two nationally advertis- 
ed brands of feeds, the mill is fully equip- 
ped for quality service of all kinds. There 
is a Sprout Waldron one ton mixer, a 20 
h.p. McCormick Deering hammer mill, a 
Bauer attrition mill, S. Howes & Son corn 
and cereal cracker, and an Eureka dustless 
receiving separator. 

— 
@ BERNARD W. SNOW, Chicago Ill., widely 
known grain authority, died last month. 


@ CLIFF DU BOIS, well known sales rep- 
resentative for the Calcium Carbonate Co., 
Chicago, Ill., turned angler last month and 
spent his vacation fishing the lakes and 
streams near McGregor, Minn. First hand 
reports indicate that the fishing was fine 
and that Cliff is armed with photographic 
records of the big ones that “didn’t get 
COMPLETE NEW PLANT 

F. H. Garbutt, Merchants Creamery Co., 
Inc., Cincinnati, Ohio has announced the 
completion of a new plant at Belle Meade, 
N. J. This plant, now in operation, brings 
the total of plants operated by the firm to 
six. Others are located at Cincinnati, Ohio, 
Springfield, Mo., Wichita, Kan., Oklahoma 
City, Okla., and Stanford, Ky. 

According to Mr. Garbutt, the firm has 
been manufacturing condensed buttermilk 
for animal poultry feed for the past 25 
years and also produces plain milk, milk 
fortified with cod liver oil and wheat germ 
oil and a special vitamin milk for mixing 
with poultry mashes. 


THE FEED BAG — September, 1941 


GRAn 
BALANCER 
for Pouttr 
y | 
| 
| 
| 


Introduction of the new Prater Blue 
Streak advance series of grinders is an- 
nounced by Ralph Prater, president of the 
Prater Pulverizer Co., Chicago, IIl. 

The major feature of these new grinders 
is embodied in the action of the in-built 
Prater crusher-feeder, followed by an ad- 
vanced system of air handling that carries 
on throughout the entire mill. The crusher- 
feeder takes all material, such as ear corn, 
and quickly reduces it in size, feeding it 
to the other grinding elements in a uni- 
form flow of pre-sized material according 
to Mr. Prater. The material leaving the 
feeder passes through a baffled air stream 
that removes all foreign material and then 
proceeds to the crushers of the final grind- 
ing process. 

The advance series is said to increase 
the advantages of the triple reduction prin- 
ciples and also adds to the benefits of 
1800 r.p.m. operation both in control of 
the quality of the grind and most import- 
ant to the mill operator in lower power 
cost and decreased need of attendance. 

Complete details on this new equipment 
may be obtained by writing the Prater 
Pulverizer Co., 1825 §S. 55th Ave., Chi- 
cago, Ill. 

@ TOM MATYAS, Jackson, Minn., is con- 
structing a new 30,000 bushel grain ele- 
vator. 

@ AUGUST J. LEMMER, Kalamazoo, Mich., 
has opened a new feed store at 509 E. 
Kalamazoo Ave. The concern will be op- 
erated under the name of Ideal Feed & 
Supplies Co. 

—-—— & 
@ W. E. HOOD, Linden, Ind., has been 
named manager of the Crabbs Reynolds 
Taylor Co. elevator. 

@ A. B. MARTIN GRAIN CO., Lafontaine, 
Ind., is now doing business under the 
name of A. B. Martin & Son. 

@ PAUL H. CHRISTENSEN, Minneapolis, 
Minn., has been named general superin- 
tendent of the Van Dusen Harrington Co., 
terminal and sub-terminal grain handling 
properties. Mr. Christensen was recently 
elected president of the Society of Grain 
Elevator Superintendents at its Minneapolis 
convention. 


THE FEED BAG — September, 1941 


@ W. E. WARNKE, Westville, Ind., has 
succeeded F. W. Schwinkendorf as man- 
ager of the Farmers Cooperative Elevator 
Co. 
ENLARGE VY LACTOS PLANT 

Vy Lactos Laboratories, Des Moines, Iowa 
have recently completed greatly enlarged 
plant facilities for the manufacture of the 
dry molasses product known as Omalass 
according to an announcement by Vernon 
Reese, manager. Most important addition 
io the plant is a new type of dryer which 
will make it possible to increase Omalass 
production approximately 300 per cent. 
The manufacturers state that tests have 
indicated the new method will not only 
speed up processing but will also improve 
the quality of Omalass. 


IBBERSON Built-’Nuff Said 


Everyone knows that [bberson-built plants 


are the last word in modern efficiency. 


This Ibberson-built plant of the Lake Park 


Farmers Exchange, Lake Park, Iowa, is new and 


very complete. 


Write Us In Full Confidence 


No obligation incurred. Before you build 


or remodel, find out what I[bberson has to offer. 


TEIBBERSON COMPANY 


NEW SALES REPRESENTATIVE 

The appointment of A. E. (Gene) Gour- 
ley as meal sales representative at Des 
Moines, Iowa is announced by Spencer 
Kellogg & Sons, Inc., Buffalo, N. Y. 

Mr. Gourley, who will fill the vacancy 
caused by the death of the late W. Fenton 
Jones, is a graduate of the University of 
Florida and has recently been working in 
the home office of the company at Buffalo, 
N. Y. Mr. Gourley has been employed 
with Spencer Kellogg & Sons, Inc. in vari- 
ous departments of the soybean division 
for about five years and will have charge 
of sales of soybean oil meal and linseed 
meal in the Des Moines territory. 

@ MAURICE McCABE, Bellaire, Ohio, has 
opened a new feed store in West Bellaire. 


e49e 


a 
FARMERS EXCHANGE 
— KE PARK 


Your profits depend on ad- 
vantageous buying and sell- 
ing—and on prompt carrying 
out of your orders. That's why 
thousands of Doughboy cus- 
tomers tell us, “Your better 
products and better service 
mean extra profits for us.” 


Call the Signals for Fall Profit Scoring. Write us for 
Quotations .. . TODAY! 


Feeding Rolled Oats ° Feeding Oat Meal 
Steel Cut Oats * Ground Oats 
Whole Oat Groats 


Pulverized Oats * Ground Barley 


NEW RICHMOND, WISCONSIN. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


ts (Higher in Protein) 
é 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


\ 


New State Manager 
For Atkins-Durbrow 


The appointment of James B. Carpenter 
as state manager for Missouri and Kansas 
is announced by Atkins & Durbrow, Inc, 
exclusive distributor 
for California Pack- 
ing Corp., E. R. 
Squibb & Sons, Vio- 
Bin Corp., Pabst 
Brewing Co.  pro- 
ducts in the poultry 
and animal field, 
and Pioneer brands 
of peat moss. 

Mr. Carpenter is a 
graduate of Baldwin 
Wallace college and 
for five years was 
associated with the 
Berea Milling Co., specializing in poultry 
and animal feeds. For the last few years 
he has been in charge of an experimental 
soy bean extraction plant. Jim's services 
are available in any way for the conveni- 
ence of the many customers and friends 
of Atkins & Durbrow. 

@ VAN’'S FEED STORE, Kewanee, IIl., has 
moved to a new location at 311 W. Third 
St. 


J. B. Carpenter 


@ STRATTON GRAIN CO., Milwaukee, 
Wis. has been issued certificates of neces- 
sity for $75,000 by the National Defense 
Advisory commission for the expansion of 
grain storage facilities. 


field-fresh 


high carotene 


DEHYDRATED 
ALFALFA 
MEAL 


and all grades of 
sun-cured meal 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 
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Geed Library 


Realizing that farmers of today are vitally interested in the art 
of feeding a Connecticut dealer, who has made a practice of 
keeping well posted on new developments in his field, started 
loaning various feed bulletins and literature to his customers. 
He found such a demand for this information especially among 
the younger farmers that he has now installed a regular library 
in his office where patrons may borrow books, pamphlets and 
all sorts of educational material. 


Gor Gishermen 


A Michigan feed man with a summer cottage on a nearby 
lake believes fishing is as popular with farmers as it is with 
city folks. He acquired three or four row boats and lettered 
them with the name of his feed mill. Any of his regular cus- 
tomers are privileged to make use of them at any time they 
wish which he says is quite often. This service costs him very 
little and he claims he is amply repaid by the additional busi- 
ness and good will it brings him. 


Employment Bureau 


With defense industries drawing so many young men from the 
rural areas the securing of adequate farm help has become a 
major problem in some sections of the country. An enterprising 
Wisconsin dealer in a small community not served by a daily 
paper who started a farm employment bureau on a small scale 
has found it very popular with his customers. He keeps a card 
index of all persons in the community not regularly employed 
and is nearly always able to dig up extra help for a farmer in 
a pinch. He makes no charge for his services and says he gets 
a big kick out of helping two parties at the same time. During 
a rush period in the pea harvest this summer he was even able 
to secure several women who were willing to work in the fields 
for a few days. 


Ladies’ Reom 


A few wise feed dealers have discovered that it pays to cater 
to the ladies as well as the men. A feed store in Indiana has 
fixed up a room exclusively for the ladies with a wash room and 
lounge facilities. Farm women often meet their husbands at the 
feed store when they have finished their shopping and the 
dealer says it is surprising how much modern farm women know 
about feeds. Many women have complete charge of the poultry 
which may be one of the reasons why this firm sells more 
poultry feeds than any of their competitors. 


Horseshoe Courts 


Pitching horseshoes is still a popular pastime in many rural 
areas. A feed firm in Minnesota maintains a horse shoe court 
near the feed mill every summer. Many customers play a game 
or two while waiting for their grinding or mixing and some of 
the real fans make special trips to the feed mill to participate 
in this sport. Lights are installed for night playing. Every fall 
the dealer runs a tournament to determine the best players in 
the community and awards prizes to the winners. 
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HOWELL 
FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission Equipment—Diamond Attrition 
Mills—Jacobson Hammer Mills—Howell Roller Mills—Batch 
Mixers—Speed King Corn Crushers—Sidney Shellers—Corn 
Crackers and Graders—Waukesha Power Units—Stearns Mag- 
netic Separators—Howell Combined Scalper and Magnetic Sep- 
arators—Clipper Cleaners—Challenger and Expert Clover Scari- 
fiers and Oat Hullers—Ceresan Treaters—Soweigh Scales— 
Calumet Elevator Buckets—Gopher and Atlas Belting—Western 
Pellet Machines—Marvel Molasses Process—MacClellan Batch 
Mixer—Vita Cereal Mills—Midget Marvel Flour Mills. 


Complete information and prices on request 


» Vitamins and 
— — by name — 
rom R, J. Roesling 
& Company. Don’t 
accept substitutes. 
rite, wire, or phone 
Paul X. Smith, of 
Roesling’s for quo- 
fations on EGGO. 


OTEIN 
ARDINE 


If it's Pacific Coast Premium 
Grade Fish Meal, we have it. 
“SARDINE - HERRING - TUNA 
PILCHARD - MACKEREL 
STEAM, VACUUM & FLAME DRIED 


Prot 
Crude Fot. 
Crude Fibre. not 
Ash, not more mor 


<= 
va a : 
ESOTA 
MINNEAPOLIS, MINN 
d Industry 
61 years of service to the Fee ee 
Established 1879 — a 
With eggs in Teatest demand and rices at all]- a= 
time high, poultrymen are demanding €gg-pro- = 
ducing feeds, According tO agricultural Station 
findings, fish meal is first compared to other feed Es 
supplements, e Standardize on California’s 68% 
EGGO — the fresh whole, fine- tind sardine 
& 
minerals. Order EGG 
(G60) 
R 
68% P 
= 
CALIFORM 
_ 
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FEED DEALERS! 


Be Profit-Wise — Jersee-ize 


A-B-C-D-EéEG 


Make More Money — Get and Hold More Customers. 
JERSEE-Ize—it's the success secret used by hundreds of 
Mills, Elevators and Feed Stores for mixing their own line 
of feeds—feeds that give better results and sell easier. 


With our plan you Jersee-ize your feeds with Jersee 
Balancer—a High Potency, Double Seal, Vitamin Con- 
centrate with added minerals. A PLUS value Concentrate 
that goes twice as far as any other vitamin concentrate. 


You Make Up to $20.00 a Ton 
More Profit with Our Plan 


You control the trade in your locality. Our free dealer 
service is outstanding in its completeness. Formulas, 
double seal tags, registration papers, posters, folders, cir- 
culars, newspaper mats are all part of our service to you. 


Write today about our plan of mixing your own line 
of feeds that are geared for profits and results. 


The JERSEE CO0., Minneapolis, Minn. 


lets talk 
Here on Wisconsin's rolling green hill- 
sides pasture many of the finest dairy 
é herds in the country. No wonder we 
can at all times offer you the finest 


quality freshly powdered buttermilk 
and skimmilk. 


The world’s largest maltsters are locat- 
ed right here in our back yard. That's 

ee your insurance of a dependable supply 
of the finest malt sprouts money can 
buy. 


You can't go wrong on a product com- 
e ing from a Milwaukee brewery. And 
that goes for their brewers grains too. 


nent time---let us quote you 
La Budde Feed & Grain Co. 


MILWAUKEE, WIS. 


FEED MIXERS 


Save Money, 
Increase Profits! 


You can save money by in- 
vesting in a Sidney KWIK- 
MIX mixer ... the favorite 
in hundreds of mills. Fast, 
quiet, economical to operate 
- available in several 
sizes. Models to fit your 
need in either motor driven, 
flat belt or V-belt types. 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


THE GRAIN MACHINERY CO. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


of 
New Jorks Rpular 


HOTEL 


44™TO 45™ STS. AT AVE. 
OUR CHOICEST ROOMS From 

1400 ROOMS each with 
Bath, Servidor, and Radio. © 

* Four fine restaurants 
owarded Grand Prix 1940 

Culinary Art Exhibition. 
MARIA KRAMER 

PRESIDENT: 

John L. Horgan 

Gen. Mgr. 
HOTEL EDISON 
SAME OWNERSHIP 


INTHE CENTER OF MID-TOWN NEWYORK 


THE FEED BAG — September, 1941 


| 
\e/ 
: 
— 
\ 
{ 
= 
| 
s 


Hopes that shippers will use more fore- 
thought in loading grain cars was voiced 
by Walter H. Teppen, Duluth, Minn., re- 
cently after discovering the debris shown 
in the picture above while unloading a 
carload of grain. 

Mr. Teppen, who operates the Occident 
terminal elevator for the Russell-Miller Mill- 
ing Co., at Duluth, claims this was one of 
the worst cars ever received. “A man could 
easily have been killed trying to unload 
this conglomeration,” he said, “and believe 
me it was bad enough trying to grope 
about blindly never knowing what we 
were going to strike next. 

“Unfortunately the straps and lumber 
didn’t show up when the car was sampled 
nor when it was first opened for unloading. 
Repeatedly the power shovel caught on the 
steel bands, throwing the shoveler out of 
control of his equipment—more than once 
tripping both shovel and operator. With 
the price of building materials soaring sky 
high one would have thought that the pile 
of lumber would have been removed to 
say nothing of the dangerous steel straps. 
The bands were nailed in the car and 
could easily have caused serious injuries. 


“I don't know what the shipper who 
loaded this car with grain was thinking 
about but for safety's sake, if for no other,” 
he added”, I hope grain dealers will be a 
little more thoughtful in the future.” 


@ C. M. SAUNDERS, head of Saunders 
Mills, Inc., Toledo, O., operates one of the 
largest stables of harness horses in the 
country. He attributes the success of his 
pacers and trotters to the regular feeding 
of choice alfalfa. 


@ E. C. DREYER, Dreyer Commission Co., 
St. Louis, who sustained a fractured knee 
in an automobile accident several weeks 
ago, has had the cast removed and is ex- 
pected to be fully recovered for the annual 
convention of the Grain & Feed Dealers 
National association at Toledo. Mr. Dreyer 
is chairman of the association’s Feed Trade 
Council. 


@ FRANK F. BECKER and wife, Woodland 
Lumber & Grain Co., Woodland, Wis., have 
announced a second addition to their 
family, a boy named Lew Frederick, who 
was born on August 19. Mr. Becker is an 
active member of the Central Retail Feed 
association and formerly served as treasur- 
er of that organization. 
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Step-Up Your 1941 Sales 
With These RYDE Specialties! 


Nutritive Minerals 

Ryde’s Nutritive Minerals 
contain calcium from 
cooked and ground egg 
shells, egg albumen plus 
other health giving min- 
erals that give faster 
growth and more resist- 
ance to disease. 


RYDE & CO. 


5425 W. Roosevelt Rd. 


Melkcentrate 


Ry de’s Melkcen- 
trate is a specially . 
prepared 32%, con- 
centrate, made 
from dried blood, 
processed into de- 
sirable cereal 
ingredients, with 
buttermilk and dried whey. 


CHICAGO, ILL. 


MANUFACTURERS OF SPECIAL FEEDS 


STEEL! 


stock NOW, but... 


ufacture for elevators. 


J. 


Priorities are in such a state of uncer- 
tainty that no one may predict whether 
fabricators will be supplied with the 
proper grade and quantity of steel. We have a 


is the time to order that spouting 
and other equipment which we man- 


The Gerber 


No.2 Distributor | 


Spout 


Write Today 
for a 


free catalog 
H 1 - 1941 


. GERBER SHEET METAL WORKS 35.2: 


Manufacturers of GRAIN ELEVATOR SUPPLIES 


‘VITAND- 400° 
Peak Quality 


Vitamin A & D Oil 
400 D—AOAC 
per Gram 


2000 A—USP 


VITAMIN 


Boonton, N. J. 


53 
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; 
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ic 
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> OIL | 
OX Napthole, Inc. 
‘Nc. 


603 Metropolitan Life Bidg. 
MINNEAPOLIS, MINN. 


DRIED MILK 
MILLFEEDS 


The “BEST BUYS” 


Small’s Dehydrated Alfalfa 
Meals 

Stonemo Granite Grit 

Clear Quill Livestock 
Mineral 

Nopco A & D Feeding Oils 


WATERLOO MILLS CO. 
Manufacturers and Wholesale 
Distributors 
Waterloo . .. Phone 28... Iowa 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


ea 


Your Quality 


sentatives help you increase 
your profits by showing you how 
to make BETTER feed at 
LESS cost. 


corr 
Broad St. at Nedro Phila., Pa. 


Trade Mark Reg. U. S. Pat. Off. 


If You Build or Remodel Take Advan- 

tage of the Efficiency and Capacity 

Increases Which “Nu-Hy” Buckets 
Will Give You 


“Nu-Hy” Buckets will out-perform any 
bucket, size for size and transform your 
elevator leg into a smooth-flowing, money- 
making productive unit. 


Write for capacity analysis form No. 76 
No obligation. 

SCREW CONVEYOR CORP., 

719 Hoffman Street, HAMMOND, IND. 


Screw Conveyors Elevator Buckets 


DUTCH FUMIGANT Kills Insects 


For fumigation of flour, 
feeds, cereals, beans, 
grain, etc. Will not inter- 
fere with germination of 
grain or baking quality of 
flour. Kills both adult in- 
sects and larva. 


Non-Inflammable 
Non-Explosive 


Dutch Fumigant is a col- 
orless, volatile liquid. It 
is SAFE. Kills grain bee- 
tles, grain weevils, flour 
moths, carpet beetles, 
clothes moths and certain 
other insect pests. Com- 
plete directions are given 
on each package. 


ve 
WHITMOYER LABORATORIES, 
ey = Manufacturing Chemists, Box 14, Myerstown, Pa. 


Minnesota Girl Flour 
Good Bread Flour 


quality 


spring wheat flours 


A Complete Line of Mill Feeds 
Capital Flour Mills, Inc. 


Corn Exchange Bldg., Minneapolis 


ROLLED OATS 
Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@® FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@ OAT GROAT FLOUR 
® PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


MILL EXECUTIVE or SALESMAN—Thirty years years’ 
good experience in large milling business. Cen. 
tral states territory preferred. Married. Refer 
to No. 6041, % The Feed Bag, Milwaukee, Wis, 


EXPERIENCED SALESMAN—Knows feed trade 
in East and Middle West. Excellent sales record 
and references. Has specialty feed and vita. 
min experience. Married. Refer to No. 9041, 
% The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


FEED SALESMAN — With established dealer 
following in central and northeastern Ohio. 

ary and expenses. Full particulars in first 
louie” Refer to No. 1541A, % The Feed Bag, 
Milwaukee, Wis. 


SALES MANAGER—With ability to build up 
sales on mixed commercial feeds in eastern ter- 
ritory. Give full information, experience, refer- 
ences, salary in first letter. Refer to No. 8410A, 
% The Feed Bag, Milwaukee, Wis. 


DISTRIBUTOR — Feed grinding and mixing 
equipment — acquainted in western New York 
territory. Attractive proposition. Give full in- 
formation in first letter. Refer to No. 18414, 
% The Feed Bag, Milwaukee, Wis. 


RELIABLE FEED SALESMAN—Must be experi- 
enced. Exclusive territory on commission and 
drawing account basis. Good references re- 
quired. Refer to No. 941A, % The Feed Bag, 
Milwaukee, Wis. 


FEED BUYER—Good opportunity for experi- 
enced man to head purchasing department of 
large feed manufacturing company. Give full 
information and references in first letter. Refer 
to No. 0941A, % The Feed Bag, Milwaukee, Wis. 


( 
435 


SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications : 


is what your truck driver likes out on 
the highway or when he picks up 
feed at our warehouses. We give 
sudden service. 


Beet Pulp, Molasses Mix, Calf Manna, 
Nopco Vitamin Oils, Corn Distillers 
Grains, Produlac Dried Milk, Peanut 
Meal, Fish Meal, Malt Sprouts, Cotton- 
seed Meal. 


FEED SUPPLIES. Inc. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 
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Gain Exhibit 


Thousands of farmers and feeders were 
attracted to this exhibit at the Ohio State 
fair Aug. 23-31 sponsored by the Ohio 
Grain Mill and Feed Dealers association. 
The paper plates contain samples of vari- 
ous feeds, grain and meals and the life- 
size portrait of Uncle Sam in the back- 
ground points to a sign which reads, “Uncle 
Sam's all out call demands that Ohio farm- 
ers feed quality rations for greater live- 
stock yield.” Facilities were also available 
where visitors could rest and refresh them- 
selves. 

Secretary W. W. Cummings and his 
committee received many compliments on 
the display. The committee in charge of 
the exhibit was composed of Elton Kile, 
Kileville, chairman; H. E. Frederick, Marys- 
ville; H. W. Heffner, D. B. Walker and John 
Eshelman, Circleville; Robert L. Early, Cin- 
cinnati; E. M. Ellis, Urbana; E. H. Kieser, 
Toledo; Avery Dodge, Marion; Harry Iams, 
Dayton; G. E. O’Brien, Greenville, and R. 
H. Brundige, Kingston. 

@ LAWRENCE ROCHLUS, 67, Plymouth, 
Wis., operator of a flour and feed store for 
over 40 years, died last month. 
@ OSCAR G. SMITH, Livonia, N. Y., has 
purchased the Stewart elevator. 


POTASSIUM IODIDE MIX 
POTASSIUM I0D 
P@TASSEIUM 


@ An intimately blended and milled combination of 
90% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free 


uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


PFIZER 


QUALITY 


Manufacturing Chemists 


running, thus assuring uniform distribution and a 


EF ovine 
CONTENT Fd 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N. Y. 444 W. GRAND AVE., CHICAGO, ILL. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


from us. 
* 


FAST SERVICE 


FRUEN MILLING CoO. 


MINNEAPOLIS, MINN. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 
Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 
Oat Mill Feed 
Oat Mill Feed with 
Molasses 
Pulverized and Bolted 
Screenings 
Steam Crimped Oats 
Steam Rolled Barley 


BROKERS 


U. M.C. Calcium Carbonate 
Feed Stuffs © Mill Feeds 
Packing House By-Products 
Wire inquiries collect 
United Feed Products Company 


205 W. Wacker Drive 
Chicago, Ill. 
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om, FOR FEED MIXING 


¥ 
QUALITY 
Bi: RATIONS — | 
Suk 
AL MOLASSES CO 4 
e550 


Low Rates: 35c (per line; minimum, 
four lines including heading. 


MACHINERY FOR SALE 
Sprout Waldron attrition mill, 30” discs, pow- 
ered with two 30 H.P. 220 volt 60 cycle motors— 
$550.00. 
24 Draver mixer feeders. Your choice at $10.00 


each. 
Archer-Daniels-Midland Co., Milwaukee, Wis. 


FOR SALE 
Fifty bbl. Midget Marvel mill on Norfolk & 
Western R. R. with equipment for making soft 
wheat flour. 1 Stone buhr mill, 1 corn crusher. 
Storage for 3000 bus. wheat and 2 car feed. 
Mill in use every day. J. F. Simon & Son, 
Otway, Ohio. 


FEED BUYER WANTED 

To head purchasing department of large mid- 
dle western feed manufacturing company. This 
is an opportunity for a man with experience 
and ability seeking to better himself with a 
rapidly growing concern. Will pay well for 
ability and experience. All replies will be held 
in strict confidence. Write SA 94, % The Feed 
Bag, Milwaukee, Wis. 


ERGOTY RYE SCREENINGS 
Watch your top scalpings for ergot. 
Write for 
information, prices, cleaning suggestions. 
UNIVERSAL LABORATORIES, DASSEL, MINN. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
“% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor —used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


FOR SALE 
No. 39 Clipper Cleaner suitable for grain; 
also Eureka New Improved Dustless Receiving 
Separator—$65.00 each. 
Boulay Bros. Co., Fond du Lac, Wis. 


FOR SALE 
1 Sprout Waldron feed mill, size 24, belt drive 
with 1 set grinding plates—Hess ballbearings. 
With belt tightener consisting of 2 hangers with 
12x8 pulley and 29”—2” shaft. 
Otto Biefeld Co., Watertown, Wis. 


FEED MILL FOR SALE 
Established business, fully equipped with 90 
H.P. diesel engine. Large hammer mill and corn 
crusher; ton Strong-Scott mixer; oat huller; ele- 
vator; scales, etc. Ill health reason for selling. 
Best farming and dairying county. Write for 
full description. W. H. Wilken, Fairmont, Minn. 


FOR SALE 
One Howell No. 4 roller mill; 4 rolls, 16 inch 
diameter by 16 inch face. Excellent condition. 
Used very little in brewery. $250.00. 
Bloomer Brewery, Inc., Bloomer, Wis. 


Distributor-Salesman 


Man covering the custom mills and 
feed trade of Western New York is 
wanted for an established line of 
feed grinding and mixing equipment. 
May handle non-competitive lines, 
but territory should produce substan- 
tial income for man willing to work 
it thoroughly, backed by extensive 
lead-producing advertising. 

No investment required. We offer 
either an expense-commission or at- 
tractive straight commission arrange- 
ment to a producer. Give full details 
and references in first letter. 


Write PC-1841, % The Feed Bag 


Milwaukee, Wis. 


DESTROYED BY FIRE 
The mill and hay shed of the Pecos Val- 
ley Alfalfa Mill Co., Toledo, Ohio were 
destroyed by fire Aug. 27. Harold A. 
Dellinger, Rossford, manager, estimated the 
loss at $13,720. Workmen said the blaze 
was caused when the motor of a portable 
grinder being operated near by backfired 
and set fire to a pile of hay. Mr. Dellinger 
stated this was the mill's third serious fire 
in four years. 
@ ALBERS MILLING CO., Peoria, IIl., has 
installed machinery for the manufacture 
of a new compressed dog food. 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


Norge Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 


Grain Feed Hay 


Blue Ribbon Condensed 
Buttermilk and Skimmilk 


Manufactured by 
Merchants Creamery Co., Inc. 

Cincinnati, Ohio 
Eastern Office, 349 W. Third Avenue 


Roselle, N. J. 


Midland Hay & Feed Co. | 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


For better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactic Acid, Nicotinic Acid, 
Pantothenic Acid, 
Vitamin B,, Riboflavin, Vitamin G 


Write for Delivered Prices. 


PURITY YEAST CO., Esthervitle, 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
[ Digester Tankage 
Bone Meal—Blood 


Superior Packing Co. 
St. Paul, Minn. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


«FOR FEED CALL« 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


LEARY 


MINNEAPOLIS | 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


MARION, OHIO 


FORT-I-FY Your PROFITS with 


FEEDS and 


OLD FORT conceENTRATES 
OLD FORT MILLS, Inc. 


HARRISBURG, PA. 
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Ha 
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TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


A WORD TO THE WISE 


‘Farm-tested’ Feeds give 

Satisfaction because they 
help feeders get the results 
they want in health, economy 
and profit. You benefit through 
steady repeat business and 
increased sales. 


Write now for complete 
information about Larro’s 
year-round sales and advertising 
program, and how it can help 
your business. A postal card will 
bring full details. No obligation, 
of course. 


LARROWE MILLING COMPANY 
(Trade Name) 


Division of General Mills, Inc. 
Detroit, Michigan 


Amb rgo Corp. 54 
Arcc y Farms Milling Co 6 
Arm: ur & Co 44 
Atkirs & Durbrow, Inc 26 
Blatc ford Calf Meal Co 2 
Company 8 
Broc iway Press 54 
Bunce Elevator Co 44 
Calc.um Carbonate Co 36 
Cali‘ornia Packing Co 42 
Capital Flour Mills. 54 
Cargill, Inc. 58 
Cereal Grading Co 54 
Classified Advertisements. 56 
H. K. Clofine Co 5 
G. E. Conkey Co 37 
Corn Products Sales Co 41 
Dawe’s Vitamelk Co 40 
Denver Alfalfa Milling & Products Co........... 50 
Des Moines Oat Products Co 54 
Deuisch & Sickert Co 56 
Doughboy Mills, Inc 50 
Dreyer Commission Co 56 
Duplex Mill & Mfg. Co 42 
Feed Supplies, Inc 54 
Franke Grain Co 5 
Fredman Bag Co 43 
Fruen Milling Co 55 
General Biochemicals, Inc 5 
General Mills, Inc 16 
J. J. Gerber Sheet Metal Works............:.::000 53 
Hiawatha Grain Co 56 
Hoosier Mineral Feed Co : 38 
Hotel Lincoln 52 
R. R. Howell Co 51 
S. Howes Co. 5 
Hubbard Milling Co 10 
T. E. Ibberson Co 49 
Iowa Feed Company 56 
A. E. Jacobson Machine Works................:0000 43 
Jersee Company 52 
Spencer Kellogg & Sons Co 18 
King Midas Flour Mills 60 
La Budde Feed & Grain Co 52 
Lapp Laboratories, Inc 58 
Larrowe Milling Co 57 
Leary Grain Co 56 
Limestone Products Co 20 
Maney Bros. Mill & Elevator 56 
Merchants Creamery Co., 56 
Midland Hay & Feed Co 56 
Mill Mutual Fire Prevention Bureau................ 4l 
Morton Salt Co 58 
Murphy Products Co 59 
Myers-Sherman, Inc. 41 
Herman Nagel, Inc 42 
Napthole, Inc. 53 
National Distillers Products 36 
National Food Co 44 
National Molasses Co 55 
National Oil Products Co 24 
New England By-Products Co.......ssccsseeeee 39 
North East Feed Mill Co 56 
Northrup King & Co 35 
Old Fort Mills, Inc 56 
Oyster Shell Products Co 32 
Pecos Valley Alfalfa Mill Co...........:cccceceseee 57 
Chas. Pfizer Co 55 
Prater Pulverizer Co 57 
Purity Yeast Co 56 
Quaker Oats Co 47 
R. J. Roesling & Co 51 
F. M. Rosekranz, Jr 54 
Ryde & Co 53 
Dr. Salsbury’s Laboratories. 22 
Sargent & Co 48 
Screw Conveyor Co 54 
Sidney Grain Machinery Co 52 
Silmo Chemical Co 34 
E. R. Squibb & Sons 13 
A. L. Stanchfield Co. 56 
Strong Scott Mfg. Co 3 
Sunset Feed & Grain Co 48 
Superior Packing Co 56 
Swift & Co 44 
Tennant & Hoyt Co 50 
Tobacco By-Products Co 28 
Toledo Board of Trade 32 
United Feed Products Co 56 
Vio Bin Coproration 15 
Vy Lactos Laboratories, Inc 45 
Waterloo Mills Co 54 
Werthan Bag Corp 58 
White Laboratories Inc 46 
Whitmoyer Laboratories Inc 54 
Wilson & Co 57 


Firms that spend money to build good will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


A BRAND 


with an 


OUTSTANDING 


RECORD 


Feeding Results 
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ALL AROUND THE MIXING 
CYCLE 


All around the mixing cycle, 
whether it is mixing starting 
and growing mashes, pig meal 
and calf meal in the spring; 
growing and laying mashes 
in the summer; or laying and 
fattening mashes and dairy 
supplements in the winter— 
it’s Blue Streak by a wide 
margin. 


THE REASON 


—Because Blue Streak alone 
offers the uniformity of mix 
and the perfection of blend 
that Blue Streak Twin Spirals 
produce in 1% the time. Be 
sure to check the Blue Streak 
Mixer that fits your business in the coupon 
below. If you are not in the mixing business 
now, ask the Blue Streak Representative about 
its present opportunities. 


PRATER PULVERIZER COMPANY 
1825 S. 55th Ave. 
Chicago, Ill. 


Please send me information on the equipment 
checked. 
{] Twin Spirals 
Advance Series 
Blue Streak Standard Mill 
Gradual Reduction Grinder 
Crusher and Drag Feeders 


Name 


Address 


City State 


PULVERIZER COMPANY. 


1825 South 55th Avenue, Chicago, Illinois 


e570 


PecosValley, pou! 
LVES 
ws * cA 
vay 
Pecos Valley Alfalfa Mill 
<4 
| 
| | 
| 
in 
eae Kansas City - Chicago - Oklahoma City 


MORTON’S SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 


MILWAUKEE WISCONSIN 


FOR SATISFACTORY RESULTS | 
IN EVERY BRANCH OF 
THE GRAIN BUSINESS 
TRADE WITH 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


MOLASSES 


In Block Form 


LAPP’S 


Mineralized Molactas Blocks 
For Cattle, Hogs, Sheep and Horses 


INGREDIENTS 


Dried Molasses and Yeast Solids after Alcohol is 
removed, with added Minerals of Bone 
Phosphate of Lime 
Potassium Iodide — Iron Oxide — Bone Charcoal 
Sucrose — Anise — Copper Sulphate 


THE EASY AND ECONOMICAL WAY 
TO FEED MOLASSES AND MINERALS 


Write for details 


we SPECIALIZE: IN CONCENTRANES 
Nevada, Iowa 


Minneapolis, Minn. 


| Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour 


(Quoted from a Customer's letter) 


“We have received the shipment of.......... 
bags, which you printed for us, and 
they certainly are beyond our best ex- 
pectations. We think it is the prettiest 
bag we have in the house, and appre- 
ciate your pains in the matter, and 
wish to thank you for giving us such 
a nice bag.” 


WERTHAN BAG CORPORATION 
NASHVILLE— NEW ORLEANS 


__ (WERTHAN). 
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ROKK | 

Oornmercial 

a ABORATORIES 


is 


Listen Im to any of Murphy’s 
radio programs—over the following 
stations: WLS > WHO - WLW - WMT 
KMA - WDAY 


These year around broadcasts are one big poultry—to supplement farm-grown feeds; 
reason why Feed Merchants make more or to mix it with ground grain under the 
money selling Murphy Products: Murphy's Murphy Mixing Permit. We'll gladly send 
CUT-COST CONCENTRATE for livestock, YOU full information on these Murphy 
and VIG-O-RAY CONCENTRATE for Sales Helps. Write: 


MURPHY PRODUCTS COMPANY - Burlington, Wisconsin 


A 

your qree guide and core it neve 2 

aa 


Our Order No. King Midas F lour Mills Invoice No. 56, 
Your Qeder No. Division of Van Dusen Harrington Co. 


Minneapolis, Minnesota 


Sold to SHEREDA LUMBER CUMPANY tnvoice Date AUGUST 1 
Address SOLON SPRINGS WISCONSIN Sold by OFFICE 


Consigned to SHEREDA LUMBER COMPANY 1) 


Destination S0 LON SPR | NGS. State of Wi WiSco NS | N Terms 


Notify Draft Thru 


Rome WITH KING MI DAS og CAR SERVICE 


Delivering Carrier OMAHA Car Initial Car No. 187258 
Quantity SIZE KIND DESCRIPTION WEIGHT eel @ | GROSS | NET 
45 COT | KING MIDAS FLOUR | 
16 | 245) PAP | KING MIDAS FLOUR 2 
10 100 BLP | WHEAT 1007 {> VERY year more flour and 
20 100 | BLP | CRACKED CORN 201 4 feed dealers are taking ad- 
20 100 | BLP | WHOLE OATS 201 vantage of King Midas mixed car 
? 100 BLP | GROUND OATS ? service. This invoice covers an 
0 100 | BLP | WHOLE BARLEY 100 actual shipment to one of our 
190 BLP GROUND BARLEY 50 dealers, and illustrates the wide 
100 | BLP | NO 2 ant RY FEED=COARSE Ou variety of quality feeds, as well as 
0 100 | BLP | NO 2 HORSE FEED 201 flour, obtainable in King Midas 


3 100 | BLP | HOLSUM 20 0/0 DAIRY FEED sl 
0 | 100} BLP Seat 16 0/0_DAIRY FEED 2 


COT Ble AWAY MASH 02 


mixed car shipments. You, too, 
may enjoy the advantages of carry- 


3 
198 B AWAY ETRY SCRATCH ing complete stocks—and still hold 


your inventories to a minimum— 


0 | 100 | PERC PICKAWAY E46 MASH 503 — 
| PERC | PICKAVAY ALL-MASH STARTER | 2095 || by, depending om King, Midas 
20 | 100 | PERC | EGG MASH 201 
20 | 100) PERC ALL STAR EGG 
| | 100] BLP’ STAR POULTRY ScRaTcH | 03 
THE GOLDEN 


LOU R 
“WORTH ALL IT COSTS” 
ni 
: 4 


MIDAS FLOUR MILLS 
Minneapolis Minnesota | 


